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ABOUT THIS REPORT

This Environmental, Social and Governance (“ESG”) Report
represents the 2" ESG Report published by Eternal Beauty
Holdings Limited and its subsidiaries. This Report provides an
overview of the Group’s sustainability vision, governance approach,
ESG strategy, initiatives, and performance for the reporting period
from 1 April 2025 to 31 March 2026 (the “reporting period”).

The content of this Report, including the identification and
assessment of material ESG issues, has been reviewed and
approved by the ESG Committee of the Board.

Reporting Scope and Boundary

Unless otherwise stated, the scope of this Report covers the
Group’s principal operations in Chinese Mainland, Hong Kong and
Macao, and is determined with reference to the financial materiality
and operational significance of the Group’s business activities. The
reporting boundary includes the Group’s office, retail stores, and
warehouse in Chinese Mainland, Hong Kong and Macao.

During the reporting period, there were no material changes to the
reporting scope, business operations, or organisational structure
that would significantly affect the comparability of disclosures
contained in this Report.

Reporting Standards and Principles

This Report has been prepared in accordance with the mandatory
disclosure requirements and the “comply or explain” provisions
set out in Appendix C2 — Environmental, Social and Governance
Reporting Code of the Listing Rules (“ESG Reporting Code”).

Eternal Beauty Holdings Limited Annual Report 2025/26
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The preparation of this Report also follows the reporting principles
of materiality, quantitative, balance, and consistency as prescribed
under the ESG Reporting Code:

- Materiality: Material ESG topics were identified and prioritised
through stakeholder engagement and materiality assessment
processes, taking into consideration the significance of ESG-
related impacts on the Group and its stakeholders.

- Quantitative: Quantitative environmental and social
key performance indicators (“KPIs”) are disclosed where
appropriate, together with the relevant standards,
methodologies, assumptions, and calculation tools used for
reporting.

- Balance: The Report presents an impartial overview of the
Group’s ESG performance during the reporting period, covering
both achievements and areas for continuous improvement.

- Consistency: Consistent reporting methodologies and disclosure
approaches have been adopted to facilitate meaningful
comparison of ESG performance over time. Where there are
material changes to reporting methodologies or reporting scope,
appropriate explanations have been provided.

Accessibility and Feedback

The electronic version of this Report is available on the websites of
the Stock Exchange and the Group’s corporate website.

The Group highly values stakeholder feedback regarding its
sustainability initiatives and ESG reporting practices. Stakeholders
are encouraged to share their views and suggestions as the Group
continues to advance sustainable growth and long-term value
creation. Feedback and enquiries relating to this Report may be
submitted through the communication channels provided below.

Address: 22/F, Enterprise Square Two, No. 3 Sheung Yuet Road,
Kowloon, Hong Kong

Phone: (852) 2796 2668

Email: info@eternal.hk
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ABOUT ETERNAL BEAUTY HOLDINGS LIMITED

Eternal Beauty Holdings Limited is the largest perfume group
(apart from brand-owner perfume groups) in China (including
Hong Kong and Macao) in terms of retail sales in 2023*. It
primarily sells and distributes products procured from the third-
party brand licensors, and deploys market for these brand
licensors, offering such services as brand management, and
designing and implementing customized market entry and
expansion plans for their brands. The Group boasts large and
diversified brand portfolios that include not only perfumes, but
also color cosmetics, skincare products, personal care products,
eyewear and home fragrances.

As of 31 March 2026, it conducted product distribution and
market deployment of a total of 76 external brands, including
Hermés, Van Cleef & Arpels, Chopard, Albion and Laura Mercier,
with products in different pricing tiers and of versatile features
that meet the differentiated demands of consumers in Chinese
Mainland, Hong Kong and/or Macao.

Our Vision

To be the leading beauty and perfume group in Asia by
continuously curating iconic brands and making them thrive.

Our Mission

To fuel consumers’ pursuit and enjoyment of an exquisite and
beautiful life.

Our Values

The seven fundamental values of Eternal Group are shared by
every member of the Group. These imperatives constitute the
pillars of our performance and long-term success. At Eternal
Group, we have always embraced and embodied a set of refined
values that define our ethos. These values include Enthusiasm,
Trust, Efficiency, Responsibility, Nobleness, Authenticity,
and Learning. These principles guide our actions, shaping our
company culture and driving our commitment to excellence.

* Data source: Frost & Sullivan

COBBORER  BREITEDAIX
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MESSAGE FROM THE CHAIRPERSON
OF THE ESG COMMITTEE

Dear Valued Stakeholders,

On behalf of the Board and the ESG Committee, | am pleased to
present the Group’s second Environmental, Social and Governance
("ESG”) Report, which outlines our continued efforts to integrate
sustainability into our business strategy, operations, and
stakeholder engagement practices.

As the leader of the fragrance and beauty industry in China, we
recognise that sustainable development is increasingly important to
our long-term resilience, brand value, and stakeholder trust. During
the reporting period, we continued to strengthen our ESG governance
framework and advance initiatives that support responsible business
growth, environmental stewardship, customer engagement, employee
well-being, and community value creation.

A significant milestone during the year was the establishment
of the Board-level ESG Committee and ESG Task Force, further
strengthening the Group’s governance and oversight of ESG-
related matters. These committees provide strategic direction and
governance support for the Group’s sustainability agenda, helping
to embed ESG considerations into business decision-making and
long-term planning processes.

The Group also established the “Eternal Sustainability Vision 2025-
2027”, which sets out our medium-term sustainability priorities and
strategic direction across environmental management, employee
well-being, responsible operations, community engagement, and
sustainable value creation. The Vision serves as an important
foundation guiding the Group’s future ESG initiatives and
sustainability development pathway.

One of the highlights of the year was the inaugural “Eternal
Wellness Retreat & Gala 2026”, which brought together more than
300 colleagues with the generous support of our business partners.
Through wellness activities, meaningful companionship, and the
celebration of shared achievements, the event reflected the Group’s
commitment to fostering employee well-being, strengthening team
connection, and cultivating a caring, inclusive, and people-oriented
corporate culture.
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In addition, the Group launched “Green is Eternal” — Hong
Kong’s first rinse-free recycling programme for fragrance and
skincare packaging — in collaboration with community and
recycling partners. The initiative represents an important step in
advancing circular economy practices within the beauty industry
by reducing barriers to recycling and promoting responsible
consumption and resource recovery. We believe this pioneering
initiative demonstrates the Group’s commitment to environmental
innovation and sustainable customer engagement.

Beyond these milestones, the Group continued to strengthen
its ESG practices across operations through digital innovation,
responsible product stewardship, customer engagement, employee
development, and community investment initiatives.

While we recognise that sustainability is an ongoing journey,
we remain committed to continuous improvement and long-
term value creation for our stakeholders. Looking ahead, the
Group will continue to strengthen ESG governance, review
emerging sustainability risks and opportunities, and explore
practical initiatives that support responsible growth and positive
environmental and social impact.

On behalf of the ESG Committee, | would like to express my sincere
appreciation to our employees, customers, business partners,
shareholders, and stakeholders for their continued trust and
support as we work together towards a more sustainable future.

Lau Wing Yin
Chairperson of the ESG Committee

Eternal Beauty Holdings Limited Annual Report 2025/26
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SUSTAINABILITY GOVERNANCE STRUCTURE

Sustainability is embedded in the Group’s overall business
strategy through a structured governance framework that places
environmental, social and governance considerations at the heart
of corporate decision-making. This framework is underpinned by
a disciplined approach to risk management and a suite of ESG-
related policies that shape day-to-day operations. Our Eternal
Sustainability Vision 2025-2027 serves as a key strategic tool,
setting out the pathway towards our sustainability ambitions and
informing priority areas for action. Stakeholder engagement and
regular materiality assessments play a vital role in refining our
focus, ensuring that our initiatives remain aligned with the evolving
expectations of our stakeholders.

Board of Directors
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Board

The Board has overall responsibility for the Group’s ESG strategy
and reporting. It is responsible for setting the Group’s ESG- and
climate-related direction and providing strategic oversight of the
ESG framework, including its guiding principles and overarching
approach to sustainability management.

Directors are kept informed of emerging ESG themes and regulatory
developments through regular briefings, supported by the breadth
of professional experience represented on the Board, which includes
finance, manufacturing, marketing, advertising and retail.

During the reporting period, the Board met to:

— approve the Group’s ESG strategy and the Eternal
Sustainability Vision 2025-2027 sustainability framework;

— review compliance with new disclosure requirements;
— evaluate performance against ESG objectives;
— approve the result of the materiality assessment;

— establish the sustainability governance structure - including
the Board-level ESG Committee, the ESG Task Force and four
Pillar Leads; and

— endorse the Group’s ESG disclosures.

Board-level ESG Committee

The ESG Committee (the “Committee”) is a board-level committee
established during the reporting period to support the Board
in overseeing the Company’s ESG strategy and performance. It
comprises three executive Directors, with a chairperson appointed
by the Board. The company secretary acts as its secretary, and
detailed minutes are maintained and reported to the Board from
time to time.

Empowered by the Board and supported with adequate
resources, including access to independent professional advice,
the Committee formulates and reviews the Group’s ESG vision,
objectives, strategies and policies. It assesses ESG trends, risks
and opportunities; monitors stakeholder communication and
material ESG issues; oversees the setting, implementation and
progress of ESG goals; evaluates internal and external ESG impacts
and feedback; and ensures the preparation, review and integrity of
the ESG Report in accordance with the Listing Rules.

Eternal Beauty Holdings Limited Annual Report 2025/26
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Delegated by the Board, the Committee monitors performance
against established ESG targets and KPlIs, evaluates progress
and recommends adjustments to support long-term objectives. It
conducts at least annual reviews of the adequacy and effectiveness
of ESG and climate-related governance, management and internal
controls, considering resilience to evolving operating conditions
and the robustness of monitoring and reporting processes. Identified
gaps are addressed promptly, with progress reported to the Board at
appropriate intervals.

It reports regularly to the Board, and the chairperson attends
AGMs to respond to ESG-related questions. Terms of Reference are
available on the HKEX and Group websites.

During the reporting period, the Committee met to review and
refine the Group’s ESG strategy and the Eternal Sustainability
Vision 2025-2027 sustainability framework, review ESG disclosure
and the result of materiality assessment.

ESG Task Force (formerly known as the ESG Working Group) &
Four Pillar Leads

The ESG Task Force, comprising representatives from relevant
functional units, is responsible for the day-to-day coordination and
implementation of the Group’s ESG agenda. It maintains effective
channels of communication with key stakeholders, facilitating an
ongoing dialogue to understand their expectations and concerns.
The ESG Task Force identifies, evaluates and prioritises material
ESG issues through structured materiality assessments, and
collects and analyses environmental and social key performance
indicators to support informed decision-making. It is charged
with drafting and executing ESG-related policies, procedures and
measures as approved by the Board, ensuring their integration
into business operations. On an annual basis, the ESG Task Force
reports to the Board-level ESG Committee on the progress and
effectiveness of ESG initiatives and leads the preparation of
the Group’s ESG disclosures. Dedicated Pillar Leads have been
appointed to drive and coordinate initiatives within their respective
domains, they report on a regular basis to the ESG Task Force,
which consolidates performance, identifies cross-functional
synergies and emerging risks, and escalates key matters to the
relevant governance bodies for review and decision-making.

GEESERT  ZRRABEEMTESC
BERBRABIERER IR - TR
R YREBEBBIREECRE AL
AEBRARRABLAR - ZARELE
i —RESGREBIAMER - BEAIE
R REBES IR M 0 T 2 M R - A
AEEEHSERRBCODY  UREE
BERREREFOBRIEE « AR
TR AR ETRAE R RS - WA
EFRERLR -

ZEEEHNESGEREANESGERLE
& MEEGXRENTGHERRBFAE
CIEBR SN EBBESGEEMRER - &
Bt EREEE  HARCTERNEE
X5 FrA8vE R AR E AL o

RWERRN ZEeEEHER  FHET
EAEBESGEBE[EBURERRERES
2025-2027 J1EZR » WEFEESGHBEAR K
BEHTHER -

ESGEE /) (BITBESGITE/N )
SULPNER =X

ESGHEA/NERK A TEBEMPINKRA
B BERERNITAKREBREESGTIIE -
ESGHA/NHEEBEYBMABRE  HE
ERNERIBIN G ATHREHENET
FH - TR MEEBRRENEREFER
B - FHE R ERESGHERE - WRERD
TRERTESABETIER  REEER
HORK KR - ESGHEE /AT B B HIE M
TREFSHENESGHABR - 127 E
It FERIEEAERARBAEHEEE - ESG
SENMEBFRNESSERAMNESCREE
WESGHEBMATHERALKR - L BERSE
AREBESGHRE RABEETIF - tLI - K
SEERENAZIEATA - DS R
HEMBHIENESGTE - SXFEBEAE
HIRESGHER/NMAER TIFER - HESGE
B/NEEABMRI - BHIE BT 15H RS
FarBiE g - Wi EEERERAMEAE
BEZLORE -

ERERBRAT 202526 F 3R

115



116

ENVIRONMENTAL, SOCIAL AND GOVERNANCE REPORT

RIR - HERERKRE

BUSINESS ETHICS

The Group is committed to conducting business in a lawful,
ethical and transparent manner. The Group adopts a zero-
tolerance approach towards bribery, extortion, fraud, money
laundering and other forms of corruption, and seeks to uphold
high standards of integrity and professional conduct across all
business operations.

To support ethical business practices and regulatory compliance,
the Group has established policies and management measures
relating to anti-corruption, anti-money laundering and integrity
management, including the Anti-money Laundering and Anti-
terrorist Financing Management Policy and the Detailed
Implementation Rules for Punishing Integrity Norms. These
policies and procedures apply across the Group’s operations and
provide guidance on ethical conduct, compliance responsibilities
and disciplinary measures.

Governance and Risk Management

The Group has established a money laundering risk
management framework with defined roles and responsibilities.
The Board is responsible for overseeing the Group’s risk
management and internal control systems, while senior
management is responsible for implementing relevant policies
and procedures. The internal audit function supports the
promotion and monitoring of anti-money laundering measures,
and individual business departments are responsible for
identifying, communicating and managing relevant compliance
risks within their respective operations.

The Group also promotes a work environment based on mutual
respect, integrity, impartiality and honesty. Employees are
expected to comply with applicable laws, internal policies and
standards of professional conduct in the course of their duties.
Improper conduct, whether within or outside the workplace, is
prohibited.
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Training and Employee Awareness

The Group promotes awareness of anti-corruption, integrity and
legal compliance requirements through internal communications
and training initiatives provided to directors and employees.
Relevant personnel are expected to understand and comply
with the Group’s policies relating to ethical conduct, anti-money
laundering and anti-corruption practices.

Reporting and Investigation Mechanisms

The Group encourages employees to report suspected misconduct,
unethical behaviour or integrity-related violations through
designated reporting channels, including anonymous reporting
mechanisms where appropriate. The Group seeks to protect
whistleblowers’ confidentiality and handle reports in accordance
with established procedures.

Where potential violations are identified, relevant employees
and management personnel are required to cooperate with
internal investigations and fact-finding processes. Confirmed
violations may result in disciplinary actions in accordance with the
Group’s internal policies and procedures, including termination
of employment where warranted. Cases involving suspected
unlawful conduct may also be referred to relevant regulatory or law
enforcement authorities for further handling.

Compliance with Laws and Regulations

The Group complies with applicable laws and regulations relating to
anti-corruption, anti-money laundering and ethical business conduct
in the jurisdictions where it operates, including but not limited
to the Company Law of the People’s Republic of China, the Anti-
Unfair Competition Law of the People’s Republic of China, the Anti-
Money Laundering Law of the People’s Republic of China, the Interim
Provisions on Prohibition of Commercial Bribery, the Prevention
of Bribery Ordinance (Cap. 201 of the Laws of Hong Kong), and the
Companies Ordinance (Cap. 622 of the Laws of Hong Kong).

During the reporting period, the Group complied with relevant anti-
corruption and anti-money laundering laws and regulations in
Chinese Mainland, Hong Kong and Macao in all material respects.
There were no concluded legal cases regarding corrupt practices
brought against the Group or its employees during the reporting
period.
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ETERNAL SUSTAINABILITY VISION 2025-2027

Eternal’s Sustainability Vision 2025-2027 sets out a clear
roadmap for advancing our environmental, social and governance
performance. Building on four strategic pillars — Product, People,
Planet, and Community — the framework integrates sustainability
into our core business decisions and day-to-day operations.
Through targeted programmes and measurable initiatives
across each pillar, we aim to reduce our environmental footprint,
enhance employee wellbeing and development, deliver safe and
more sustainable products, and create lasting positive impact in
the communities we serve.

Product — Elevating quality for an exquisite lifestyle
UNSDGs
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We are committed to delivering products that enhance our
customers’ pursuit of an exquisite life. This means upholding
stringent quality, safety and reliability standards of the brands
we managed. For our own brands, by integrating sustainability
considerations into product development, providing offerings that
are not only aesthetically refined and high-performing, but also
responsible and future-ready.

People — Building an inclusive and fulfilling workplace
UNSDGs

AEBBNRFRRTEE/RELEERRY
BEER UTHAMEEREARREESN G
B Z2RAEERE - HREEME - &
SEBAHBEERTEBAERAERRE -
BREHFAXEEE  SWMERE R AT RHE
FEMER  WhEREMHHEKL

AT -BYHBRRENTFRE
HPER & B WS AR R B B (UNSDGS)

3: Good health and well-being

4: Quality education

5: Gender equality

8: Decent work and economic growth
10: Reduced inequalities

H7E3 - RATRER B
Bi24 BEHE

B85 ¢ 1ERIFE

S8 AT ATEAER
AiZ10  HOTTE

..|

Our people are central to Eternal’s long-term success. We strive to
create an inclusive, safe and supportive work environment in which
every employee can realise their potential. Through our holistic
talent management approach, we seek to cultivate a workplace
that is both engaging and fulfilling, enabling our teams to grow
alongside the Group.
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Planet — Addressing climate change through
innovation and resource stewardship
UNSDGs

7: Affordable and clean energy

12: Responsible consumption and production
13: Climate action

14: Life below water

15: Life on land

Protecting the environment and responding to climate change are
integral to our sustainability agenda. We focus on minimising waste
and environmental impact across our operations and value chain.
By embracing innovation - including cleaner technologies, process
optimisation and more sustainable materials — we seek to lessen
our environmental footprint while enhancing operational resilience.

Community — Sharing resources to nurture harmony
UNSDGs

B - UAN R AR EE R RS

B ER S B WS R B B (UNSDGs)

BiZ7 : Al BERFRER
BiZ12: BEEHEBMAE
BiZ13 : /IR1TH
BiZ14 : K TEY
BiZ15 : BEthERE

REREMEHREZCEAKETFER
REMHEZMAKLY - HAARIEI 2B
REERTHELNERZRNRERENT
2 AEEZBRMAFITE  BREERF
BAfg - AR R AR A - FER IR
SR o

HE - HEZERAZMELS
¥ pER & B W5 5 R B R (UNSDGS)

4: Quality education

5: Gender equality

10: Reduced inequalities

17: Partnerships for the Goals

g

Biz4  BEHE

BiZ5: MRIFE

BiZ10 : BT EF

BiZ17 : (R B IZEHNBHRBER

We recognise our role as a responsible corporate citizen and
an active member of the communities in which we operate. We
endeavour to foster a harmonious community by sharing our
resources, capabilities and networks in ways that address local
needs and promote the art of fragrance.

STAKEHOLDER ENGAGEMENT AND MATERIALITY ASSESSMENT
Stakeholder Engagement

The Group places strong emphasis on stakeholder engagement
as a core component of its ESG governance framework, and
hence established accessible channels to facilitate effective
communication with key stakeholder groups.

Engagement is conducted through multiple communication
platforms, enabling the Group to capture evolving stakeholder
expectations and monitor trends in relation to significant
sustainability matters. This ongoing process supports the
proactive management of ESG-related risks and issues, and
informs continuous enhancement of the Group’s ESG strategies,
policies and practices in alignment with the requirements of the
Stock Exchange of Hong Kong’s ESG Reporting Code.

AEERRAERABELELRREHER —D
FHABEET - RABXDEBRAZTER
HEXRENREBRGE  DREEFTE AR
HEEBRBME -

FHE2ERERMEG
&L H

AEERSEERFNELE  WHERBIR
B e RkERESG)ERERNEEZHENX
#Boy - EtHEST Z M REREERRE -
e R T BRMENERRNES -

AEBEBEBLTLBBYE  ABEZMAEA
M AEFNERFHE - EMEEFNE
TEBENMENTESR - WA RE
AREERABNEZBEY - KBES2H
BREAASETEEIRESGHREAR MFE
B URBEBEEMARXZABRAACESG
BETRIOER - FHETEESGRE - K
KREIBEN
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The Group’s major stakeholders and the primary communication
channels adopted are set out in the table below.

Stakeholder groups
B EER

T

Engagement channels
FEBEBRE

Shareholders/Investors

R IREE

Employees

o
H

Suppliers

HrER

Brand Partners

AR

Customers (End-users)

BE (KmEEE)

Distributors

7 HE

Landlord
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Annual reports, interim reports and announcements
General meetings

Roadshow/conference call/investor meet-and-greet
Media communication mechanism

Press conference

Phone/email/website consultation

Fi - PHmERAE

BRAE

R  BREmMREEIRE
BEEEmE

MEENE

Bt B RBUER

Direct communication/Internal newsletter
Performance appraisal

Training courses

Employee consultation

Safety management

HEER AR

B REHE

HIIRE

BI%H

ZREE

Order/contract execution

Direct communication

Supplier management system
Supplier questionnaire

A B RELBIT

HEAB

HIE R E IR R4

HERHEHEE

Direct communication

Regular meetings

Corporate visits

Stakeholder engagement activities
Eternal Corporate Magazine “L'IMAGE”
HiERB

FEHEE

R

BHHE2EES
(LUIMAGE) 12 T4

Direct communication with Sales Ambassadors
After-sales service

Customer satisfaction surveys
Social media platforms
HEBEMERER

E1RMRTS

EEmEERHE

HREEFAE

Direct communication

Regular meetings

Stakeholder engagement activities
Eternal Corporate Magazine “L’IMAGE”
HE#R

EHEE

BHHE2EES
(UIMAGE) 12 T4

Stakeholder engagement activities
Regular meetings

Forum, seminars and workshops
Joint promotion campaigns
Eternal Corporate Magazine “L'IMAGE”
BAE2EER

FEHEE

wig -~ ek IER

ke HERIAE)

CLIMAGE) T2 T4

AEBIERNERBRBBEREBHIW
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Stakeholder groups
B EER

Engagement channels
TEEBERB

Government/
Regulatory authority

BF/ EEHE

Community/NGOs/
General Public

M IEBUNAER

Government visits
Government cooperation
Information disclosure
AT FEEh

BEE

B

Community service
Charity activities
News/announcements
Information disclosure
Eternal Corporate Magazine “L'IMAGE”
[ AR 7%

N YN BEEE
il VAN
B E
(LIMAGE) T2 T4

Media Press conference and press release

Media Interview

Senior management access

Corporate website

Social media platforms

B MEEhE L ER
BN ]
EEERIR
¥k
HZEETa

Materiality Assessment

During the reporting period, the Group continued to strengthen its approach
to sustainability governance and materiality assessment by engaging an
independent external consultant to conduct a review of the Group’s material
ESG topics and the corresponding level of materiality.

The assessment process was undertaken with reference to the Group’s
business operations, strategic priorities, stakeholder expectations,
applicable regulatory requirements, megatrend, and prevailing
industry sustainability trends. The review involved desktop research,
meetings and discussions with the Group’s senior management, as well
as benchmarking against industry peers and relevant international
sustainability reporting frameworks.

Through this process, the Group evaluated ESG topics that may
have significant impacts on its business development, operational
performance, stakeholders, and long-term sustainability. The material
ESG topics identified were subsequently reviewed and validated by
management and approved by the ESG Committee. The materiality
assessment process comprised the following key stages:

Materiality Assessment Process
1. Identification

With support from an external consultant, the Group identified potential
material ESG topics through a review of sustainability trends, regulatory
requirements, reporting frameworks, industry developments, peer
disclosures, and the Group’s business priorities.

B
RSP - AR A E AR
REARBBUFETE  TERBY
SNBRERI LA K Y EAESG B
EBATARATR -

R

AHEBIE2E A RBN XK EE - K
BE - BHEHLE  EREEER
RERBEUALTEAFERRBES
REHETT - FHETIEREXMHE - &
AEESGEEBETEHENMT®R - A
K 23E R 2T M AR R BIBR AT 548
ERITIER -

W

BB LR R - NEEF A A BEH X
KR 2ERR  HOERREWURE
HRELTEANTZEMNESGHE - dinld
MIEANESGRERER & IR EEM g
R WIRRESGEEGH#LA ©

EBUHENE
FE—RE : A
ESNBRERGE T - A BB BRI
FEERBY  BEER - RBER
TRER - AXRBERRARMER
EY - BHEEEAESGHE -
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2. Assessment and Prioritisation

The identified topics were evaluated based on their significance to the
Group and stakeholders, considering factors such as business impact,
stakeholder concern, industry relevance, regulatory expectations and
strategic alignment. Senior management input was obtained through
meetings and discussions.

3. Review and Validation

The materiality assessment results were reviewed and validated by
the ESG Committee. The Group will continue to refine the process
to enhance ESG management and reporting while responding to
evolving stakeholder and regulatory expectations.

The materiality assessment identified a total of 18 ESG topics relevant to
the Group’s operations and stakeholders. Based on the assessment and
prioritisation process, the identified topics were categorised into three
tiers according to their level of materiality, comprising 6 material topics,
11 topics of moderate materiality, and 1 monitored topic. The assessment
results provide an important basis for the Group’s sustainability
management, strategy development, and ESG reporting priorities.

F G AR

AEBERBEZBEHEEMBNENEERR
BAETHEREF EREARBREEBT
B FOEWIRE 1TXEBRKE - EE
BERERBERAES - sHAEBIET BB
HRMWRESREREEER -

Fo[EER  FRRIER

EEM L REESGEATETENR
iR - AEEEHEETERE - R
HESGERRIERHEAT - FEEMS
% REERBTHESNRERER -

RREEM G BRI L 18 THEAERE
BEBRIFHERBRESGEE - BIERT
BREFER  HEZRBREZENKTE
DE-EELR  BIECEEREE 111E
HFESZZERIBEREEZREE ° 71
ERARAEEFELRRERE  KBEHIE
MESGREWEEIIRHEEMIE ©

Level of materiality Pillar Topics
BEMAKF &l ESG#E
Material Product Customer experience
ESDN E BERR
Product Product quality and safety
E EmmERLE
Product Responsible marketing and labelling
Em BEEEHRERRE
Product Intellectual property right
E HBERERE
Product Business ethics
Em [EESEE
People Labour standard and practices
AF B TERIRERER
Moderate Product Responsible supply chain management
hEE2REA Em BEEHEEER
Product Service quality and complaints handling
Em IR7GE = MR R R E IR
Product Privacy, data protection and cybersecurity
Em TLEE - BEBERERBELE
People Diversity, equal opportunity, and inclusion
AF SRR TSRS
People Human rights and prevention of child and forced labour
AF AR N IFE T HREs T
People Health, safety and well-being
AF BREE 22 REN
People Learning and development
AF R R
Planet Climate change, greenhouse gas emissions and energy efficiency
RIB RIRE(E R EREBH R EERM R
Planet Packaging management
RIE BRER
Planet Waste management
RIR BEEYER
Community Community investment
fan) HERE
Monitored Planet Water management
ettt R KERER
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PRODUCT
Em

Customer Experience

The Group recognises that delivering a quality customer
experience is important to maintaining trust, strengthening
brand value and supporting sustainable business growth. As
a leading perfume group in China (including Hong Kong and
Macao), the Group aspires to be the bridge between international
brands and consumers in China, serving two key customer groups
across its value chain: brand partners and customers. The Group is
committed to enhancing engagement with both segments through
tailored services, market insights and consistent service quality
across its multi-brand and omni-channel operations.

The Group focuses on 6 core categories including perfume,
home fragrance, cosmetics, eyewear, skincare and personal
care, serving these brands from product registration, product
distribution, market deployment, sales support and customer
services with tailored approaches to meet the brands’ needs and
requirements.

The Group works closely with international brand licensors
and business partners as a strategic distribution and market
development partner. In addition to sales and distribution
activities, the Group provides brand management and market
deployment support, including the design and implementation

of customised market entry and expansion strategies for the

Chinese Mainland, Hong Kong and Macao markets.

EEER

AEEFRA  RHEZNBEEERUETE
BEE  BARBREERIERG S
REMER - (FATE (BREEIRP) &
SEMEKEE - AREBE B A BIR G b R
FEEEECHENEERR  REEEEL
MMATEZEEHE  EEMBRKEREE
HEE - ARBEEBEHFENRY - M5
ARNERM—BREER - FERTEADN
FABEEHENEHIBE  YRZmERE
RELEEATAE S HEER

AEEFEE
K-REB -

RARZLERER - BEAR
MEm - Rk EEEM
REAZEER RmEeEBHREIORE
Emifl  EmOHE  mHER - HEE
MEERBEZETUMBRTER  URETF
an R B T 355 5E i K 32 765 7 SK I FE AR FE SR A
A HF R RIB R

TERBIR MR IRE T R EBEHOBERRE
SERH  AEEERBTREBETRAE -
BREMIBENRDHIN  AEETREREE
BRTISHERE  2FEATEAM - FE
NOBRPIT ISR ET RMITE F T E M5 A
NIERKEE - BB mERAMSE2EE RS
fRZEN -
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Leveraging its local market expertise and extensive retail network,
the Group supports brand-owner customers in understanding
consumer preferences, market trends and channel performance.
This enables brand partners to optimise product positioning,
marketing strategies and distribution planning in a dynamic
consumer environment. The Group’s role focuses on enabling
effective market penetration and long-term brand growth, in
alignment with brand owners’ strategic objectives.

The Group connects the international brands through customers

with the following 4 key strategies:

1. Management of online and offline sales channels

During the reporting period, the Group managed over 70
international brands from heritage luxury houses to emerging
niche labels. We proactively connect with different brand
partners and explore new opportunities. 7 new brands were
added to our brand portfolio during the reporting period.

Leveraging our extensive network and long-established
relationship with our business partners, we are enabled to
open stores for brands in key locations in every city, ensuring
the brand essence and the location match well with the
appropriate consumer groups. During the reporting period,
stores were opened in key locations including K11 Musea in
Hong Kong, Xintiandi Dongtaili in Shanghai and Haiya Mega
Mall in Shenzhen.

Eternal Beauty Holdings Limited Annual Report 2025/26

BRERAEN A MTMBEBREZNEEH
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Moreover, we have established our own perfume retailer
brand Perfume Box which aspires to gather all the
exquisite perfume brands in one store for our customers
to explore new scents worldwide. Every Perfume Box
has its own store design features which blend with
the unique local culture. The Perfume Box concept is
groundbreaking - featuring a wide variety of fragrance
brands, inviting consumers to take on a scentful
exploration at one stop. As of 31 March 2026, there are
9 Perfume Box outlets in total in China including major
cities such as Shanghai, Nanjing, Shenzhen and more.

We have also established close relationship with the local
retailers, leveraging their branches and stores to reach
further customer groups. Our seasoned teams bring these
international brands into counters and stores, ensuring
the alignment of brand guidelines and stable supply of
products.

ENVIRONMENTAL, SOCIAL AND GOVERNANCE REPORT
g -

o - AEERIVBEERKEERERARE
(Perfume Box) * I HEFRREHAZHHAEEZ
ESmE  BERITE WX ERERER -
B-ARAREMEERARHIULEE RSB
Frstosz - SERAEMNEYERE - B
REWMSRWESRERKEZEEN - BRE T
mBHAERNENER BHEEREMNE—
ZHRRNREZREEHTEMEOERER ° &
£202653H31H - BARENPRILFZRB9
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Wulixiang - the first concept store fused
with Shanghai’s Shikumen architecture
EBE — BARE Perfume Box B RIEHEHES

Perfume Box opened its first concept store, “Wulixiang”, at Xintiandi
Dongtaili, Shanghai, marking a strategic evolution from pop-
up curation to an immersive narrative space that authentically
celebrates local culture. The name “Wulixiang”, inspired by the
Shanghai dialect meaning “returning home”, embodies a heartfelt
sense of belonging, inviting customers to immerse themselves in
the warmth of our brand. The design harmonizes with Shanghai’s
iconic Shikumen architecture, and showcased over 200 fragrances
from more than 20 international brands.

AAREN MR REERREXMSE ERE | TEREMENTNRZER - BAXEEALUE - BISEBRRBEATH
(B8] ATER]OERMEBRTLHRENEREE - FE&S DENAREIREE - BTRA20EEERRME - BiB2003E
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E-commerce is a key sector in the China fragrance
market and we have strong exposure and online
sales channels to support our partner brands.
Leveraging dominant e-commerce channels including
T-mall, JD.com, Tiktok, RedNote (Xiaohongshu) and
more, we are able to drive awareness and sales of
the brands under our portfolio.

Market Deployment and Promotio

To support our brand partners, we maximise
their exposure online and offline via pop-up
stores, social media, advertisements, events,
media publications, outdoor billboards and more,
reaching everyone in the city and raise the brand

awareness.

EFABERATEEATSNERERS ) - MA
SENTEYTEENRELHEEMRE > REEREREH
E2HUBBHESE - BRRH R BHF DA
EZIRETABTE  AREEMRAE TREN
MEMEELRBEERER  WHSHR EHEER
HE—FSEZEMENPEMSNHFES

TSR L&

RIXFmEEIEBHARMETES  AREEBR
LR TEZTCHERE  2HERTREBREE - B
EHRREE HRXEREE BESEE  @ES
B RETY  PINEEES  BZEETREEE
B SERTRENERENRTSZES -

Billboard and outdoor advertisement

FINEERRB RS

Santa Monica bus advertisement in Hong Kong
Santa Monica R ERBE B SR NES
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Pop-up store

HARE PR E I

Versace Coach

. eternalgrouphk . sternalgrouphk

Influencer campaign

BREMER

2 | 4
Milk First 531 # &k
Albion pop-up store promotion !ﬁﬁ}.:lh‘ﬁfﬂl.f'l!f’f“}’é Dolce&Gabbana THE ONE promotion

Albion HifEIR EIEEE Dolce&Gabbana The ONEE R 51&

¢ Metemaly

Celsbrating 70t

Niche Fragrance Street at Lane Crawford in Hong Kong
BEBERHBETITE N REARE

The Group commenced its first collaboration with Lane Crawford
in Hong Kong through the launch of a dedicated niche fragrance
zone at its Harbour City flagship store in Tsim Sha Tsui, featuring
Atkinsons, Clive Christian, Memo Paris and SOLFERINO to
elevate the high-end retail experience.

AEEBEFEREZREERREBERBRADHEERBLITIEN
BEARTERE  EBEEHFEZAtkinsons Clive Christian* Memo
Paris& SOLFERINOMAER/ NBEERBE  RARHTERERE
B WLERENENEE-
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3. Campaigns and Collaborations 3. mMFBIREIEEA
Recognising the importance of delivering unique REBEBREEEFMARS| N mEEREE
experience to our customers, we leveraged our solid ABER2HEEZWAEE - RERAERYE
connections with our partners and launched various VYHIBERER  AEBRFRHETNZIEE -
campaigns, both for single brand and multi-brands, to mhEREREEELE  HEMCEEEE
engage our customers. 2 B G B EAEEE o

24
|

2
y 6

Santa Monica “Unfold Your Vision” Campaign — showcasing quiet luxury and connection to local culture
Santa Monica[ Unfold Your Vision] 28] — EIRKFHEE RSB AN (L iEL

Drawing inspiration from the coast of Hong Kong, Eternal Group's BEFEBEESSFEY  AEEBAAMME Santa
own brand Santa Monica launched the campaign “Unfold Your  MonicaiRF A [Unfold Your Vision] @1
Vision”, showcasing the brand’s quiet luxury philosophy through & EB2 MG ERGETHERR  RELE
a comprehensive online and offline strategy. The campaign video  HIEFAZEIE S - D EITEEH 200 Santa
featured 200 Santa Monica beach umbrellas adorning the coastline  Monica># BB ARG FLR - X EARH R ETED
of Shek 0, and collaborated with local designer to create limited- ~ A{FHEHBR SRR - R1b T AR E 750 32

edition accessories, deepening the brand’s connection to local  {bHyE#L -
culture.

Santa Monica Club VIP Dinner as the title sponsor, reaching over  Itt9) * Santa MonicalE I BB EREEEBREN
150 yacht owners, leaders in the eyewear industry as well as the TREBR » FBHRIIBBI1S0UERERE -
management of high-end retail stores. The event showcased Santa BREXABMLESHTEEIEEL M - MEEL
Monica’'s eyewear and fragrance collection, generating significant B/RERBEMEFEMESY - BREFRENE
interest among attendees. E - WESTISHIEEEE-
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WHERE

SPIRITS C

HERERRE

— Promoting Cultural Con
Community Engagement t
FREEX WEHERES
—UBEFREXER

OLL'DE

wE B LB

(= Eternal
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nm
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Eternal X LKF Concepts “Where Spirits Collide”

S B At 2 e

WHERE

SPFUTS

( 5 Eternal

LKF | CONCE™

nection and
hrough Fragrance

[& @%\iﬁﬁj

The Group launched the “Where Spirits Collide”
Christmas campaign in collaboration with LKF
Concepts at Lan Kwai Fong, transforming the
district into a multi-sensory cultural experience that
combined fragrance, lifestyle, dining, music, and
festive community engagement.

Inspired by the dual meaning of the word “Spirits”,
representing both fragrance and human connection,
the campaign aimed to foster community
engagement and cultural exchange through
immersive fragrance experiences accessible to both
local residents and international visitors during the

COLL'DE

BERBE -

7 52 [ 7 B2 S EA R Bt (R B A 3 B AR
B 2058 BB 80
B BEENITEAREER &
JERK - B 2| - ﬂi&ﬁﬁﬁ
FERZRE XL ERER

SEEIA B Spirit] —AMNEES
HERER  FIREES - THREK
A A Z RHERRR « BRI
AEFER  EHRENBERR
BB R &= A B B BRI 9 S E R &
HEED - E-SHBERAXLH

festive period.

R TR

Market Leadership

Established for over 40 years, we have been a key driver
in shaping the fragrance and beauty industry in China.
The Group is committed to advancing the development
of the olfactory economy and promoting the cultural and
commercial value of fragrance within the broader consumer
landscape. As part of this commitment, the Group has
been publishing annual white papers on the olfactory
economy since 2010, providing insights into industry
trends, consumer behaviour, innovation in fragrance
development and the evolving role of scent in lifestyle and
experiential consumption. This initiative contributes to
industry knowledge-sharing and supports the sustainable
development of the fragrance sector.

R T 45 B (7

BREBNTFNITERMER  AKE
—ERMBTEBKREMREXRERD
EZNE - ERTE(BREEEKRM)
BENBLAEE  AEEZNEF[RE
REIMER  YRABACREREE
BEEBREEMSTHNEEN - A%
BME2010FEEMFR(PEBKRESR
TEAKE) EERAZMITEERS
2 OHBETARE(L BERAFEE -
ARBRRERETARERIBEERDH
BSEZAG - ZBMARIERNRS
FAREHAORETERR  HEBE
REXNAFEER -

ERERBRAT 202526 F 3R

1-31DEC

129

2025




ENVIRONMENTAL, SOCIAL AND GOVERNANCE REPORT
RE - HERERARE

NOSE IDEA Olfactory multi-fragrance art exhibition
NOSE IDEA I& & #1i7 &

Harmay’s Shanghai Anfu Road store grandly
unveiled the olfactory art exhibition “The
Hidden Glory”, curated by Eternal Group’s IP
“NOSE IDEA”, built on the concept of a treasury
house of rarities, inviting the guests to explore
niche fragrance brands in an immersive
experience.

AEBE TE5IP NOSE IDEAR Harmay /8%
BEEEEZMREBAMBR(BMAESR) - KB
AEMSAZRAER BRANFAEHER  o5IE
LBERRZ A\ REFRIEOBERB

The NOSE IDEA Olfactory Art Exhibition was launched at The
MixC, Ningbo, bringing together 15 fragrance brands and nearly
100 signature products. The exhibition provides an immersive
platform that integrates storytelling, sensory engagement,
and product discovery. It enables participating brand owners
to enhance visibility, strengthen consumer connection,
and accelerate market penetration through curated experiential
retail formats.

bSh - NOSE IDEAIR BE TR RN IR S R AT B 15 @A
BEAREITI00RRKREER  REELERENSE REEDRE
mRRER RaEATRESHNETTYE RIAGEELEEES
5% RAEARBRATERAINETIZSERRERE -
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The Group collaborated with leading luxury brands and hospitality
partners to curate immersive fragrance and lifestyle experiences

Innovative Fragrance Collaborative that integrated scent, gastronomy, culture, and premium hospitality.

Experiences
B AT T AEEAS EAREBLLTAEE ERABT  TEBEFS X
= g B UL RBR AR MTR A TR

Acca Kappa X Sheraton Hong Kong
Sakura Afternoon Tea Set
Acca Kappa X BB EREAEBEEETTE

This tea set collaboration was inspired by the new product
line of Acca Kappa Sakura, fusing the scent into the
delicacies which delivered a multi-sensory experience to
the guests.

B4 T % bl Acca Kappa Sakura 515 A AT -
%F”Eﬁﬁ BARE R AERERBMAES
HERMNSZEREEX

Amanyangyun New Year Countdown

LEBRERENEAEER

The Group partnered with Amanyangyun in Shanghai to
present an immersive New Year countdown experience
themed ‘Journey of Wishes, Night of Inspiration”. Set within
the resort’s heritage architecture and natural surroundings,
the collaboration integrated fragrance, art, and cultural
storytelling through curated sensory experiences featuring
renowned fragrance brands including Parfums de Marly,
Clive Christian, and Atkinsons.

REEN FEEEREAFRNTFAEES  EBE
ERELEERRAREHEE BRES  BTERX
b =R WIFREREIEParfums de Marly - Clive
Christian & AtkinsonsZBIBRMEZERME - RETZR
= REIRIZ o

Albion X ELLE Hong Kong — A Brighter Me, A Real Me Digital Campaign
Albion x ELLE Hong Kong A Brighter Me, A Real Me) {i5# &b &l

Albion joined hands with ELLE Hong Kong to launch the campaign “A Brighter Me, A
Real Me”, inviting citizens to participate and compete to be the spokesperson of the
product. The campaign received positive feedback and successfully drew attention
for the brand with personal touch of the participants.

Albion£2(ELLE Hong Kong)# F # 1 (A Brighter Me, A Real Me) mIEHEEE) - BHFERQ
m%ﬁiéﬁi% HERBERREA - FPUABEARNERERHE S AER - KINo|IRE

HIERBEGLM - TERAREELE  TERLHENAEST - IREEEHERE
ZFﬁa’JI%,@ B o
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Publication of White Papers to Drive In collaboration with professional services partners

Industry Leadership
BMITEANRE BETTRESMM

UNLOCKING
THE SCEINITOS
CHINA’S FUTURE

~_"5 China " . " 'me & Fragrance
e Paper ch Event

“-rr]ol Deloi"} Y.

The Group’s annual publication of white papers on the
fragrance and olfactory economy is a long-standing
initiative, first launched in 2010. These publications
have become an established reference within the
industry, providing data-driven insights into market
development, consumer behaviour, category evolution,
and the increasing integration of fragrance into lifestyle,
wellness and experiential consumption. The white
papers aim to contribute to industry transparency,
support evidence-based decision-making, and promote
the sustainable development of the fragrance sector.

B2010F EREHIAR  RERSFRANBTRANRELEAK
ECHAXRARRUENZZEAN  BRREBEION - RAR
WS ERES  HEETREL  RERE  URBFELE
AR FOREREREEDPNEZER  c HEARESHE
RATEBAR XBEERAK  LREBFREEXNRERARF
BRR -

and business chambers, the Group continues to engage
stakeholders through structured research initiatives and
industry forums, including the release of the China Fragrance
Industry White Paper 2025 in Shanghai and the Hong Kong
and Macao Fragrance Market Trends White Paper 2025.

AEERFEREERBEELFTSABAE  BRRRUETSHHR
RITERBHEDEAIR - BER LEEMC2026 BEKERTT
EARE) UAREH(025FBREATSBLAKE) -

éj Eternal

During the reporting period, the Group presented the
China Perfume & Fragrance Industry White Paper 2025
at the TFWA World Exhibition & Conference in Cannes,
where global industry stakeholders convened to exchange
insights on international market development. Under
the theme “Unlocking the Scent of China’s Future”, the
launch underscored the Group’s role in facilitating
dialogue between global fragrance houses and
the China market, and reinforced its position as a
strategic bridge between international brands and
domestic opportunities.

RmEPRAR - REEBREBERBBITHTFWA World
Exhibition & Conference® & (2026 BB KEFITEAK
) BRAEZHMNITERMERAFRTBRENSEREBE -
ATEREFBEERARK ] BEE - BB M TBAEERE
FERAERMEEPEMERIREIIENEEAE - WiE—PERE
HiEhAEE 2R M S E R B IS B R R R e B E T -
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In addition, the Group hosted the “Fragrance Evolution: Trends, Opportunities and Future” forum at the Beauty
& Wellness Expo, where it unveiled the publication of the Hong Kong and Macao Fragrance Market Trends White
Paper 2025. Based on a survey of 790 consumers, the study highlights the growing integration of fragrance into
daily life, increasing emphasis on emotional wellbeing, and rising demand for scent-enhanced environments,
reflecting the continued expansion of the olfactory economy.

BESN  AERERER BB R LR [ FRER - MHBY - WARKKWE  YIEXEM(026EREFATHERBBANE)
MAENR7TOBHEENRERAR BB ERaRAREEE HEEHSERENEGHERTT  THEREEZHERNT
KEZEN  RRREBEESERROERBY -

Key insights across these initiatives indicate a structural shift towards experience-led and wellness-oriented
consumption, with fragrance playing an increasingly important role in lifestyle, emotional wellbeing and spatial design.
The Group’s research also highlights emerging sustainability considerations, including interest in natural ingredients,
sustainable packaging and early-stage adoption of Al-enabled personalisation.

HEAMTRRER  MSEERSERNBRES MEFERERAHEERN  BREDETLE BERRAEBRRFTTHNACH
HER - PRIMEL - HBEELRAKD  AIRFABERATEANEAMCERS AR REENDIHERTT -

PE &5 Eterr

eliness Expo

The Group made a strong presence at Eternal Group Strengthens Market Leadership
the 2025 China Bgauty E?<po (CBE) and at China Beauty Expo 2025

presented over 40 international fragrance N ; . .
brands with 15 new product launches, BAETHH2020RERFTES L TIHEEES
further reinforcing its leadership position
within China’s evolving fragrance market.

AEBR2025FRAEREESRERE B
BB4OMEERERME  WEFISKEHE
M E— S EEERPRER TSR BT

At the centre of the Group’s exhibition was
the NOSE IDEA Art Exhibition, themed
“Seasons flow, Scents blossom”, guiding
visitors through curated spring and summer
fragrance narratives that combined artistic
expression with olfactory discovery.

REE2 7 —ABNOSE IDEAETE - MAl U8R
B BMER]AEE S|ELBEEERES
AME HEMAERREFRTERE 2
WA B FEERIRIR o
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2" International Fragrance Festival 2025
FUBRNE — ERFREKE 2025

v
i 7 Y
10

The 2" International Fragrance Festival, a five-day
experiential programme, was successfully concluded during
the reporting period, bringing together 13 international
fragrance houses, artists, and industry partners to
promote innovation cross-sector collaboration.

F-EERE KN REHANERET - SPAROTIABRE
HEZIBREREADE  BMRMEXSERH  KRESHER
EXERFER BB RRERAE-

The event recorded over 200,000 digital engagements and

welcomed more than 800 guests, further strengthening the
Group’s position in the luxury fragrance sector in Greater China.

TEENGERIB20BRGE FEE) WRSIE800ERERE  —F
BEREHNATERSIHERTISN R

Innovation in Olfactory Experiences and
Lifestyle Integration

ERRBAESE T ARE

The Group continued to promote innovation
in the fragrance industry by co-hosting the
symposium “Invisible Aesthetics: When asmenzsuKsEY R —
Fragrance Meets Space” with Cosmoprof
Asia 2025 at the Hong Kong Convention LEFLTTEREI TS
and Exhibition Centre, bringing together

industry and design professionals to 4 d
explore the role of fragrance in spatial :

5 Eternal

design and evolving consumer preferences.

AEERBERDERAEXEN YNEBE
FEEHRLHECosmoprof Asia 202584 &
# Invisible Aesthetics: When Fragrance
Meets Spacel BBimiE - EBERER - &5
RAHEXEX AL HEKRIEINREMEK
SR ERANOEEE R )RS -

KONG ASIA HONG KONG ASIA HONG KONG ASIA HONG KONG ASIA H(
w R 0x E R oW R 2z mmE K oz m E® B z % 1
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Product Quality and Safety

The Group is committed to maintaining high standards of product
quality, safety and compliance to ensure that all fragrance, skincare
and cosmetic products supplied to customers are safe, authentic and
reliable. Through quality management systems, product governance
procedures, supplier oversight and ongoing monitoring, the Group
safeguards consumer well-being and maintains customer trust.

Beyond compliance, the Group promotes responsible product
stewardship, innovation and sustainable consumption, supporting
initiatives related to circular economy practices, responsible packaging
management and environmentally conscious customer engagement.

These ongoing efforts in operational excellence, digital innovation,
responsible brand management, and sustainable business
development contributed to the Group being honoured with the “New
Quality Productive Forces Enterprise Award 2025” in the Hotel, Food &
Beverage, Retail and Marketing Services category during the reporting
period. The recognition reflects the Group’s continued commitment to
integrating sustainability, innovation, and customer-centric practices
into its long-term business strategy.

New Qulity Profuctive Forees
Enierprise Awcurd
sRedneRXR

smapE E R E AL 2029

NEW QUALITY; _ JUCTIVE FORCES ENTERPRISE AWARD
~ Y <R EREEER
# =rR/A=
S[R3
IOLDINGS LIM

ETERNALE ' 1

Product Quality Management

Building on its product compliance foundation, the Group has
established a comprehensive quality control and assurance
framework supported by clearly defined policies, internal controls,
and continuous monitoring mechanisms to safeguard product
quality across the entire value chain. Dedicated quality assurance
personnel oversee inspection procedures and maintain detailed
quality records, while control measures are embedded throughout
key operational stages, including warehousing, distribution, retail
operations, and after-sales management. This integrated approach
supports product consistency, safety, traceability, and reliability
across the supply chain.

EmmEHEZE
AEBHENBEEKINERLDE - 2Rk
BREE  BRABFREENES  EE N

fbinmi AL EBEERAIEN - 3
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y@ =
AT = HY

BRIFEIERERIN - ARBETERESE
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XRBRREBEEE  AETEBREELR
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BHAEEBEE  BBax  aEERE
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To promote transparency and informed consumer use,
products are labelled in accordance with applicable regulatory
requirements, with relevant information such as usage
instructions, precautions, allergens, and storage conditions
disclosed where applicable. Through clear product information
and labelling, the Group seeks to support customers in making
informed and safe product usage decisions. In the event of
product quality concerns, including labelling discrepancies,
packaging defects, product expiry, or other quality-related
issues, the Group seeks to implement corrective measures
promptly and coordinate with relevant suppliers where necessary
to mitigate potential risks to consumers.

Regulatory Compliance and Product Governance

The Group has implemented an integrated compliance and
safety management system covering the full lifecycle of
cosmetics products, from registration and filing to post-
market surveillance. All cosmetics marketed and sold by the
Group are required to comply with relevant registration and
filing requirements imposed by the National Medical Products
Administration of the People’s Republic of China (“NMPA”).

The Group has established procedures to ensure rigorous
compliance with registration and filing requirements, including:

- Conducting enterprise qualification reviews

The Group verifies that overseas cosmetics manufacturers
possess valid production qualifications issued by competent
authorities in their respective countries or regions, including,
where applicable, Good Manufacturing Practice ("GMP”)
certification, to ensure compliance with relevant regulatory
requirements and production standards.

- Undertaking product safety assessments

Product safety reviews are conducted covering product
formulations, production processes, inspection reports,
and relevant safety documentation. The Group also reviews
laboratory testing reports issued by accredited institutions
where applicable to support compliance with cosmetic safety
requirements and minimise potential risks associated with
product use.

Eternal Beauty Holdings Limited Annual Report 2025/26
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- Reviewing product efficacy substantiation

For products with efficacy claims, the Group requires
supporting efficacy evaluation reports and relevant
substantiation documentation to ensure that marketing
claims are supported, scientifically substantiated, and
compliant with applicable regulatory requirements, thereby
helping customers make informed purchasing decisions.

Adverse Reaction Monitoring

The Group has established a structured adverse reaction
monitoring system integrating domestic data collection with
overseas collaboration to support the timely identification,
assessment, and management of potential product safety
risks. Through coordinated information collection and review
mechanisms, the system supports proactive risk control and
reinforces the Group’s commitment to protecting consumer
health, safety, and rights.

Product Recall Management

The Group maintains formalised product recall procedures to
support timely and effective response in the event of product
quality or safety concerns. The five-step product recall mechanism
is designed to facilitate prompt risk assessment, product
traceability, stakeholder communication, and implementation of
corrective actions where necessary to minimise potential impacts
on customers and protect consumer safety.

The principal elements of the Group’s recall mechanism include:

. Problem Identification and Risk Assessment:

Potential product issues are identified through multiple
channels, including customer complaints, adverse reaction
reports, regulatory non-compliance findings, media exposure,
internal quality monitoring and notifications from overseas
partners. Dedicated task forces conduct comprehensive risk
assessments, evaluating the nature of the defect, the scope of
impact and the degree of potential harm, in order to determine
the appropriate recall classification and response level.
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- [nitiation of Recall Procedures:

Following risk assessment, a dedicated recall working group
is established. Based on the findings and recommendations
of the task force, management will determine whether
a recall is required within 48 hours. Depending on the
severity, recall actions are initiated within defined
timeframes of 24, 48 or 72 hours.

. Stakeholder Notification:

The recall working group promptly notifies distributors and
retailers of the affected products, including details of the
recall and required recovery actions. Public announcements
are issued via official websites, social media platforms and
other appropriate channels, providing consumers with clear
information on the products concerned, recall procedures
and contact points for enquiries.

. Execution of Recall:

Distributors and retailers cooperate in the removal of
affected products from sale, including the withdrawal
of items from shelves. Progress of the recall is closely
monitored, with regular feedback collected to ensure
effectiveness and completeness of the recovery process.

. Product Handling and Post-Recall Review:

Recalled products are sorted and handled in accordance
with established protocols. Products with significant
defects are securely destroyed with proper documentation.
Upon completion of the recall process, the recall working
group conducts a comprehensive review to analyse root
causes, assess the effectiveness of the response and
implement corrective and preventive measures to minimise
the risk of recurrence.

One product batch was subject to a recall following identification
by the relevant regulatory authority of non-compliance with
applicable product registration and labelling requirements. The
Group promptly implemented a voluntary recall, suspended
distribution of the affected batch and undertook corrective
actions to strengthen product compliance controls. No product
safety incidents or material adverse health impacts relating to
the affected batch were reported. The Group remains committed
to upholding high standards of product quality, consumer safety
and regulatory compliance. The percentage of products sold or
shipped that were subject to recall was approximately 0.1%.
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Animal Welfare and Alternative Testing

The Group recognises growing stakeholder attention towards animal
welfare and alternative testing approaches within the cosmetics
industry. Where animal testing is required as part of applicable
regulatory approval processes, the Group seeks to work closely with
suppliers and relevant business partners to support compliance
with applicable requirements while promoting alternatives to animal
testing where permissible.

Guided by internationally recognised principles relating to
Replacement, Reduction, and Refinement (“3R principles”), the Group
continues to monitor industry developments and advancements in
alternative testing technologies in support of more responsible and
sustainable product development practices.

Compliance Performance

During the reporting period, the Group was not aware of any material
non-compliance with relevant laws and regulations relating to
product quality and safety that would have a significant impact
on the Group. Relevant laws and regulations include the Product
Quality Law of the People’s Republic of China, the Law of the
People’s Republic of China on the Protection of Consumer Rights
and Interests, the Consumer Goods Safety Ordinance (Cap. 456),
the Sale of Goods Ordinance (Cap. 26), and the Import and Export
(Registration) Regulations (Cap. 60E) of Hong Kong. The Group will
continue to strengthen its product governance, quality assurance,
and safety management practices to safeguard customer health and
safety and maintain consumer confidence in the Group’s products
and services.
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Service Quality and Complaints Handling

The Group is committed to maintaining a high standard of product
and service quality by handling customer feedback and complaints
in a timely, fair, and transparent manner. Customer complaints
are systematically managed as part of the Group’s product
responsibility framework, providing valuable insights to enhance
operational effectiveness, strengthen customer relationships, and
support continuous improvement in product and service quality.

Complaint Handling Mechanism

The Group has established formalised procedures for complaint
intake, assessment, escalation, and resolution. Multiple
feedback channels are maintained to ensure accessibility and
responsiveness, including physical retail outlets, the official
website, email, and customer satisfaction surveys. Complaints
received are centrally recorded and monitored to facilitate
consistent handling, follow-up management, and trend analysis.

Upon receipt of a complaint, the Group promptly collects relevant
information, assesses the nature and severity of the issue, and
assigns responsibility to the appropriate business function. Where
complaints involve regulatory or compliance considerations, the
Legal Department may be engaged to provide assessment and
guidance. Relevant business units are responsible for liaising with
customers and implementing appropriate corrective and remedial
actions in a timely manner.

Product and Service Improvement

In cases involving product quality, product safety, or service-
related issues, the Group provides appropriate remedies, including
returns, exchanges, or refunds in accordance with established
policies, with the aim of addressing customer concerns effectively
and fairly. Where necessary, corrective measures are implemented
to prevent recurrence, including process enhancements,
operational improvements, and strengthened quality control
measures.

To strengthen governance and oversight, complaint cases are
subject to periodic management review to identify recurring
issues, potential product or service risks, and opportunities
for continuous improvement. Complaints involving significant
customer impact, potential regulatory implications, or reputational
concerns are escalated to senior management for further review
and appropriate action where necessary.
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Compliance and Performance

During the reporting period, the Group did not record any material
complaints.

The Group was not aware of any material non-compliance with
relevant laws and regulations relating to product and service
quality, customer complaints handling, or consumer protection that
would have a significant impact on the Group. Relevant laws and
regulations include the Consumer Goods Safety Ordinance (Cap. 456)
and the Trade Descriptions Ordinance (Cap. 362) of Hong Kong, the
Product Quality Law of the People’s Republic of China, and the Law
of the People’s Republic of China on Protection of Consumer Rights
and Interests. The Group will continue to strengthen its complaint
handling and customer service management practices to support
product responsibility and customer satisfaction.

Responsible Marketing and Labelling

The Group recognises that responsible marketing, advertising,
and product labelling practices are important to maintaining
consumer trust, protecting customer rights, and upholding brand
reputation. The Group is committed to ensuring that product-related
information, promotional materials, and labelling are accurate,
transparent, and compliant with applicable laws and regulations in
the jurisdictions where it operates.

Marketing and Advertising Management

To support compliant marketing practices, the Group has established
internal advertising management and review procedures to
oversee advertising and promotional activities. Relevant marketing
and support functions are responsible for reviewing advertising
content prior to publication, with the aim of ensuring that product
descriptions, marketing claims, and promotional materials are
accurate, appropriately substantiated, and not misleading to
consumers.
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Product Labelling and Consumer Information

To promote transparency and informed consumer use,
products are labelled in accordance with applicable
regulatory requirements, with clear disclosure of relevant
warning and usage information based on product ingredients,
functions, and usage methods.

In the event of label inaccuracies, substandard packaging,
product expiry, or other quality-related issues, the Group
seeks to implement corrective actions promptly and notify
relevant suppliers where necessary in order to mitigate
potential risks and safeguard consumer interests.

Monitoring and Compliance Management

The Group conducts periodic reviews of advertising,
labelling, and promotional materials and works with
relevant internal departments and business partners to
strengthen compliance management relating to marketing
communications and product claims. Relevant personnel
are expected to comply with internal policies and applicable
regulatory requirements when preparing and publishing
advertising content.

During the reporting period, the Group was not aware
of any material non-compliance with relevant laws and
regulations relating to advertising, product labelling, and
marketing communications that would have a significant
impact on the Group. Relevant laws and regulations include
the Advertising Law of the People’s Republic of China, the
Regulations on Control of Advertisement, the Measures for
the Administration of Internet Advertising, and the Trade
Descriptions Ordinance (Cap. 362 of the Laws of Hong Kong).
The Group will continue to strengthen its internal controls,
review procedures, and compliance management practices
relating to advertising, labelling, and marketing activities
in support of responsible business conduct and regulatory
compliance.
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Intellectual Property Right

The Group recognises that effective management of intellectual
property rights (“IPR”) is important to maintaining brand integrity,
protecting consumer trust and supporting responsible business
operations. Given the Group’s role in the sales, distribution and brand
management of internationally recognised beauty and fragrance
brands, the Group places importance on safeguarding intellectual
property assets and ensuring compliance with applicable licensing
and regulatory requirements across its operations. The Group has
established an intellectual property protection system to support the
management and protection of intellectual property assets associated
with its operations, products and brands.

Licensed Brand Management

The Group’s business primarily involves the sales and distribution of
products licensed by third-party brand owners, as well as providing
brand management and market deployment support. The Group
manages and distributes a diverse portfolio of internationally
recognised brands covering perfumes, colour cosmetics, skincare
products, personal care products, eyewear and home fragrances.
Maintaining the integrity of brand assets and complying with licensing
requirements are therefore important operational priorities.

The Group ensures that relevant distribution rights, licences and
authorisations granted by brand owners remain valid and properly
maintained. Business operations involving trademarks, proprietary
branding and product-related intellectual property are supported by
corresponding trademark and, where applicable, patent registration
procedures. The Group also monitors potential risks relating to
counterfeit products, unauthorised sales channels and improper brand
usage in order to safeguard brand integrity and consumer trust.

Where suspicious counterfeit products or products distributed through
improper channels are identified, the Group will assess the nature
and scope of the potential infringement and take appropriate follow-
up actions in accordance with established procedures. The Group also
cooperates with supply chain partners in relevant investigations and,
where necessary, may take measures such as product recalls or legal
action, depending on the severity and circumstances of the case, in
order to protect consumers, uphold product quality standards and
maintain brand reputation.
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Protection of Proprietary Brands

In addition to distributing third-party brands, the Group also
develops and manages its own proprietary brands. To safeguard
these intellectual property assets, the Group undertakes trademark
registration and renewal procedures where appropriate, and
implements measures to protect brand names, logos, product designs
and marketing materials from unauthorised use or infringement. The
Group also monitors market activities and sales channels to identify
potential misuse of its proprietary brands and support the protection
of brand value and reputation.

Internal Controls and Employee Awareness

Stringent internal controls are applied across the Group. The Group
prohibits the unauthorised use, reproduction or distribution of
copyrighted or proprietary materials, including software, product
images, marketing materials and branded content. Internal controls
and operational procedures are established to govern the authorised
use of trademarks and other intellectual property assets across
sales, marketing and distribution activities. Relevant business and
compliance functions are responsible for overseeing adherence to
internal procedures and licensing requirements.

Employee awareness of intellectual property protection is promoted
through internal policies and operational guidelines. Regular
monitoring and compliance reviews are conducted to identify
potential infringement risks and support the continuous improvement
of intellectual property management practices.

Compliance with Laws and Regulations

The Group complies with applicable laws and regulations relating to
intellectual property in the jurisdictions where it operates, including
but not limited to the Copyright Law of the People’s Republic of China,
the Trademark Law of the People’s Republic of China, the Patent Law
of the People’s Republic of China, the Copyright Ordinance (Cap. 528
of the Laws of Hong Kong), the Trade Marks Ordinance (Cap. 559 of
the Laws of Hong Kong), and other relevant regulatory requirements
as outlined in the “About this Report” section.

During the reporting period, the Group complied with relevant
intellectual property laws and regulations in Chinese Mainland, Hong
Kong and Macao in all material respects, and was not aware of any
material non-compliance that had a significant impact on the Group.
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Strengthening Intellectual Property Strategy
for Sustainable Brand Growth

BB MBERRE B M A EILR

Lel's take & pichure nd Jeave later. Okay, we 32ar0 at our photographer.

The Group remains committed to leveraging IPR as
a strategic driver of long-term value creation and
competitive differentiation. During the reporting
period, the Group participated in the “IP Passport:
Branding Your Way to Go Global” seminar organised
by the Hong Kong Productivity Council, reaffirming
our dedication to advancing robust IP management
practices within the fragrance and beauty sector.
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Privacy, Data Protection and Cybersecurity

The Group recognises that protecting customer privacy and maintaining
effective data protection and cybersecurity practices are essential
to sustaining stakeholder trust and supporting responsible business
operations. As digital platforms and customer engagement channels
continue to evolve, the Group seeks to strengthen its governance and
management of personal data and information security in line with
operational needs and applicable regulatory requirements.

Customer Privacy and Data Protection

The group membership programmes across its brand portfolio
serve approximately 3,000,000 members, and hence recognises its
responsibility to safeguard customer information, placing strong
emphasis on data privacy and security.

The Group has established policies, procedures and internal controls
governing the collection, storage, use, retention and protection of
personal data across its membership programmes, digital platforms
and customer engagement initiatives. Measures include data access
controls, password management protocols, retention procedures
and safeguards against unauthorised access, misuse or disclosure
of information. Relevant practices are developed with reference to
guidance issued by the Office of the Privacy Commissioner for Personal
Data. Through ongoing monitoring and responsible data management
practices, the Group seeks to maintain customer trust and ensure the
secure handling of personal information.
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Cybersecurity and Information Security

The Group seeks to maintain appropriate administrative
and technical safeguards over its digital systems and online
platforms to support cybersecurity and information security
management. Access to customer information is restricted to
authorised personnel where necessary, and employees handling
personal data are expected to follow relevant internal procedures
and maintain confidentiality in the course of their duties.

The Group also seeks to monitor potential information security
risks and review relevant controls on an ongoing basis to support
the integrity, confidentiality, and security of its information
systems. The Group will continue to review and enhance its data
protection and cybersecurity practices in response to evolving
operational needs, technological developments, and regulatory
expectations.

Compliance and Governance

During the reporting period, the Group was not aware of any
material non-compliance with relevant laws and regulations
relating to customer privacy, data protection, and cybersecurity
that would have a significant impact on the Group. Relevant laws
and regulations include the Personal Data (Privacy) Ordinance
(Cap. 486 of the Laws of Hong Kong), the Cybersecurity Law
of the People’s Republic of China, the Data Security Law of
the People’s Republic of China, and the Personal Information
Protection Law of the People’s Republic of China. The Group
will continue to strengthen its data governance practices and
promote awareness of information security and personal data
protection across its operations.
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Responsible Supply Chain Management

The Group recognises that responsible supply chain management
is important to maintaining product quality, operational stability
and sustainable business development. The Group seeks to
work collaboratively with suppliers that share its commitment
to lawful, ethical and responsible business practices, while
continuously strengthening supply chain governance and risk
management across procurement activities.

To support effective supplier management, the Group has
established Supplier Access Standards and Non-commodity
Procurement Management Policies covering different
procurement scenarios and operational requirements. The
Group conducts regular supplier assessments to evaluate
suppliers’ performance in areas including product quality, cost
competitiveness, delivery reliability and service standards.
Environmental and social considerations are incorporated into
supplier evaluation and management processes. In addition to
environmental management practices, the Group also considers
suppliers’ compliance with applicable labour standards,
occupational health and safety requirements, business ethics
and other social responsibility expectations as part of its
supplier management approach.

The Group encourages suppliers to adopt environmentally
responsible practices, including reducing plastic usage,
minimising paper consumption, increasing the use of recycled
packaging materials and strengthening environmental
management measures where appropriate. Suppliers are also
encouraged to comply with applicable laws and regulations and
maintain responsible operational practices throughout their
business operations.
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The Group’s supplier management process generally includes

the following key stages:

1.

Demand Identification

Business departments determine procurement requirements
based on operational needs and may propose new suppliers
where existing supplier resources are insufficient to meet
business demands.

Supplier Selection and Access

The Supplier Management Department establishes
supplier access standards covering areas such as business
qualifications, financial standing, operational capability,
management systems, compliance status and potential
business risks. ESG-related considerations are incorporated
into the supplier screening process, and suppliers are
encouraged to provide relevant information relating to their
environmental and social management practices.

Potential suppliers are required to submit supporting
documents and qualification materials for review.
Relevant personnel conduct preliminary assessments and,
where applicable, require suppliers to sign integrity and
confidentiality undertakings prior to further engagement.

Qualification Review and Assessment

Supplier management personnel review supplier qualifications
and supporting documentation, including business licences,
certifications and integrity commitment documents. Site
visits or on-site assessments may also be conducted where
necessary to evaluate operational conditions and compliance
status. Suppliers that are deregistered, renamed or otherwise
fail to meet the Group’s requirements may be removed from the
supplier management system.

The Group also conducts regular supplier performance
assessments to evaluate suppliers’ compliance, operational
performance and service quality. Where material issues
or potential non-compliance are identified, the Group may
communicate improvement requirements to the relevant
suppliers and conduct follow-up reviews or enhanced
monitoring where appropriate.
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4. Supplier Information Management

Approved suppliers are assigned internal supplier records
and identification codes for ongoing management purposes.
Suppliers are required to provide updated information in a timely
manner where there are material changes to their business or
operational status, and corresponding updates are maintained
within the Group’s supplier management system.

Through ongoing supplier engagement, assessment and
monitoring, the Group seeks to enhance supply chain resilience,
strengthen operational risk management and promote
responsible procurement practices across its value chain.

Supplier Distribution

The Group’s suppliers are primarily located in Chinese Mainland,
Hong Kong and overseas markets, depending on business needs,
product categories and brand requirements. The Group regularly
reviews its supplier portfolio to support stable procurement
operations and supply chain diversification.
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Total Number of Suppliers 1,335 1,336
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Others 9 9
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Compliance with Laws and Regulations

The Group complies with applicable laws and regulations relating
to procurement, supplier management and business conduct
in the jurisdictions where it operates. During the reporting
period, the Group was not aware of any material non-compliance
elating to supply chain management that had a significant
impact on the Group.
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' The Group has continued to strengthen data management practices, and as a result, the FY 2024/25 figures have been revised to reflect these

improvements.
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The Group places its people at the centre of its sustainability
strategy, recognising that responsible employment practices and
a supportive work environment are fundamental to long-term
value creation. Guided by robust governance and aligned with
applicable regulatory requirements, the Group is committed to
upholding high standards across all aspects of human capital
management, including fair employment practices, learning
and development, employee well-being and engagement,
occupational health and safety (“OHS”), and the prevention of
child and forced labour. Through structured training frameworks,
proactive wellness initiatives, open communication channels
and comprehensive policy safeguards, the Group fosters a safe,
inclusive and empowering workplace where employees are
supported to develop, contribute and thrive.

Eternal Beauty Holdings Limited Annual Report 2025/26

REERFAAARN WA BEERES
R EEBEANERES R HENITEIRE
DERRREBEAENBR - FTRR2HOD
EERRA - WEREANERERER
AEBBIONREANEAEBSHBHEES
KEEE - BEATEEER ASHEFH
BE BIRBNLSH BERREZSD
(Il ARPIEET RBHISTES
| BRRGCFIIESR - BIRWETRE
T - BBERERREBREEAPCRRE
AEFERNLELZS  AREEENTIER
B YHEIRERE  BEAMRLELRME
ANERE -



ENVIRONMENTAL, SOCIAL AND GOVERNANCE REPORT

RIR - HERERKRE

Management Approach

The Group recognises that its employees are fundamental to long-
term value creation and sustainable business performance. The
Board retains overall responsibility for overseeing human capital
management, including employment practices, employee well-being,
labour standards and OHS, while day-to-day implementation is
delegated to senior management and the Human Resources function.

Employee-related risks, including labour compliance, workforce
stability, employee well-being and OHS, are integrated into the
Group’s enterprise risk management framework. These are subject
to regular monitoring and review to ensure alignment with applicable
regulatory requirements and evolving industry standards, as well as
to support ongoing effectiveness and continuous improvement.

Implementation is driven by management through established
policies, procedures and internal controls. A comprehensive and
standardised human resources policy framework, as set out in
the employee handbook, governs all aspects of employment. Key
areas covered include working hours, remuneration and benefits,
performance management, termination, leave entitlements, OHS,
disciplinary procedures, anti-bribery and equal opportunity. All
relevant policies and practices are regularly reviewed to ensure
alignment with regulatory requirements, industry practices,
operational needs and evolving stakeholder expectations, and
are communicated to employees at all levels to ensure consistent
understanding and application.

The Group aligns its employment practices with internationally
recognised standards on human rights and labour practices. It is a
signatory to the United Nations Global Compact and the Women’s
Empowerment Principles, and has endorsed the Racial Diversity and
Inclusion Charter for Employers issued by the Equal Opportunities
Commission in Hong Kong.
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Human Rights and Prevention of Child and Forced Labour

The Group strictly prohibits child labour and forced labour across
its operations. Recruitment procedures verify employees’ identity,
qualifications and legal working age, while all forms of forced or
involuntary labour, including coercion, debt bondage and retention
of personal identification documents, are prohibited.

Any suspected violations are subject to immediate corrective
action, including termination of employment and reporting
to relevant authorities. Whistleblowing channels support
confidential reporting and protection against retaliation.
Regular training and policy reviews are conducted to strengthen
awareness of labour standards and ensure the effectiveness of

related controls.

Structured Grievance Management and
Ethical Workplace Practices

The Group maintains a well-defined Whistleblowing and Anti-Fraud
Policy, supported by robust reporting channels and clear escalation
procedures. Employees are able to raise concerns relating to
workplace conduct, employment practices or employee relations in
a timely, confidential and impartial manner.

Multiple reporting channels are available, with defined escalation
pathways to senior management and designated oversight
functions where appropriate. All reported cases are systematically
documented, reviewed and addressed by designated personnel in
accordance with established procedures.

The Group is committed to handling all grievances with fairness,
transparency and strict confidentiality, with a target response
timeframe. This structured approach reinforces accountability,
ethical conduct and effective risk management across the
organisation.
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Total Workforce and Employee Turnover Rate

Category Sub-category Number of Employees Employee Turnover Rate?
] 28 EIA¥ Tk

FY 2025/26 FY 2024/25 FY 2025/26° FY 2024/25
2025/26 2024/25 2025/26° 2024/25
Total Workforce ETHAY 1,083 1,133 49% 36%
By Gender RIERIESD Male ol 262 296 82% 45%
Female prgcd 821 837 37% 33%
By Age Group RERARES  Below29 295U T 228 256 86% 54%
30-39 30E395% 474 502 47% 37%
40-49 L0ZEA4IBR 294 277 22% 23%
Over 50 505 E 87 98 43% 23%
By Employment Type ZEBER&S  Full-time 2R 975 1,133 - -
Part-time FB 108 - - -
By Geographical Region it E#% Chinese Mainland A 769 800 50% 40%
Hong Kong and Macao &5 &% &P 314 333 45% 28%

Talent Attraction, Development and Retention

The Group adopts a proactive and multi-channel approach
to talent acquisition, aimed at securing high-calibre
candidates and supporting long-term organisational
capability. An Employee Referral Programme further
complements external sourcing by encouraging employees
to identify suitable candidates, fostering a culture of
shared ownership in building high-performing teams.

The Group remains equally committed to talent retention,
underpinned by a supportive, performance-driven and
people-centric workplace. A merit-based performance
management framework forms the cornerstone of this
approach, incorporating regular performance appraisals,
structured feedback and clear objective setting.
This framework ensures fair evaluation of employee
performance, while recognising individual contributions
and supporting continuous professional development.

AZTIRE| - BREE(E

REEEREESR NS TTER AT IR - R
SIREREAT UXFHEBRESRRENER -
BROMNEBIRIERBON - NERBINETT [ B THERERT
g BETHBAEAS  BitETHARZ2HE
RERAFEOAT XL TES MBI

EAARETE  AREBNZEFN - ERE
MEIAB TRANTERE - BRANMARE N /AR
BYERSEEHERBNEREL  BRTHE
MEHE - ZRECREMPAERFRRT - BRETX
RBBRFE—BNTZ - RESEEARRLE
ERFEERER o WEHNE—TaREUE
TRAE RFFERER o

il

\

2 The percentage is calculated with reference to the “How to prepare an ESG Report? — Appendix Ill: Reporting Guidance on Social KPIs” issued by the
HKEX, i.e., dividing the number of turnover employees in that category by the average number of employees at beginning and the end of the year in

that category.

7 BImAEDNSREBZSRAEMERARBZPT]) B ZARBERE - e RERIE — M= S RRERIERERIES) E - ALAEREERN R

BEHNERE TABBRUAZERIRFNRFRETABZPHEFEMRS

3 Theyear-on-year increase in turnover was primarily attributable to strategic business adjustments during the reporting period.
¢ RFEEIRARRF LA FEAREEHRASEREESRRHEMETAS RS EE(LHE-
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Career progression is supported through clearly defined
development pathways and structured training programmes.
Complementary well-being and engagement initiatives,
together with established two-way communication channels,
further enhance employee satisfaction and organisational
cohesion.

The Group is committed to providing a fair, competitive and
performance-driven remuneration structure. Compensation
packages are regularly benchmarked against market
standards to ensure competitiveness and equity. Employee
remuneration is determined through a formal annual
review process, with rewards linked directly to individual
performance and business contribution.

Through these integrated measures, the Group aims to
attract, develop and retain talent, fostering a resilient,
engaged and high-performing workforce that supports
sustainable business growth.

The Group places strong emphasis on recognising the
long-term dedication and contributions of its employees,
acknowledging that their commitment and professionalism
are fundamental to the Group’s sustained growth and
success. During the reporting period, over 50 employees
were presented with Loyalty and Service Awards in
recognition of their valuable contributions.

Employee Communication and Engagement

The Group places strong emphasis on transparent
communication and active employee engagement,
recognising these as key enablers of organisational
alignment, trust and sustainable performance.

A diverse range of communication channels is utilised,
including annual performance reviews, employee
satisfaction surveys, a staff intranet accessible to all
employees, internal newsletters, shop visits and regular
engagement activities. Formal feedback mechanisms such
as grievance procedures are also established to provide
employees with accessible and confidential avenues to
express their views. Collectively, these channels facilitate
open dialogue, encourage the exchange of ideas and
support continuous organisational improvement.
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The Group continues to advance its people-centric strategy
through digital innovation. During the reporting period, the Group
was honoured with the “HR Innovator of the Year” award organised
by JobsDB, in recognition of our successful implementation of a
new Employee Self-Service ("“ESS”) system.

Driving Digital Transformation in Human
Capital Management

HBANERNE R HHEL

® AEERFREFBEBAFNEEUARTNERRE  RABITE
HR Innovator
Of The Year

Eternal Beauty
Holdings Limited

B EERERBEBBEELE NBEHEM ARBRERINET
2HTET ARG - 5EHJobsDBEEN FEANEIRE
g o

The platform serves as a one-stop digital solution, enabling
employees to conveniently access corporate communications
and manage key human resources functions - strengthening
internal communication, improving operational efficiency, and
supporting a more transparent workplace.

FeR—WRABEBE R R FETARBHEBSHAEERR
EEEBANERER  REFTBRRADEINTIERE -

SRR TERE
AEBMENEIZT - A FRABOTIER

Diversity, Equal Opportunity, and Inclusion

The Group is committed to fostering a diverse, equitable and

inclusive workplace where all employees are treated with dignity,
fairness and respect. We uphold a zero-tolerance approach to
any form of discrimination, harassment or unequal treatment.
The Group is dedicated to ensuring that all employees are
treated with dignity and equality, regardless of race, colour,
religion, gender, nationality, marital status, age or disability,
with diversity, equity and inclusion embedded in its day-to-day
operations.

Recognising the diverse needs of its workforce, the Group is
committed to providing a supportive and family-friendly work

5o MERMAEEIVESES  AFHER
FEHEREE - AEBMEMERAL LR -
REITAFHEBENTRREE - A5H
HHRMBEBR I TwmiEk B  SH8E
P~ MRl B BEMOR - FRIFENR
N BEEFFEENBERME YK
T AFRABESBABREZERERR
Rz -

AEBENEEFRERETIERE  HBEE
EREGISRWRIE REETIERBEDE

environment. Initiatives include the provision of breastfeeding = UNEHEETHERRELEQAGED
facilities, staff discounts on company products and the 55 @ FEILIRFAE TEM R TIEEEET
encouragement of employee participation in company activities %+ Wi%sR 8 TH M ERERK -

with their families. These measures are designed to enhance

employee well-being, support work-life balance and strengthen

a sense of belonging across the organisation.
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Female Representation in our
Leadership Team

LB NHEDERER

Female leaders play a pivotal role in shaping business strategy
and driving commercial performance, including leading key
sales and business development initiatives that contribute
to the Group’s growth. During the reporting period, the Group
continued to make measurable progress in strengthening
gender diversity, particularly within leadership and
management. Women represented 67.86% of leadership and
management positions, reflecting the Group’s commitment to
inclusive leadership and merit-based advancement.

TMEIEABNGIEXBRB LD HERR T MEERRER  BIEE
BEBHENEBINRIER  /RAKEREREHEGER - NREHME
AEBFERDUEN ST EER LHERERERE T ANGRESE
o AMRBE R ERRANIEELE67.86% o RSB S H A
BYNIARE N RAETHRIZHAGE ©

International Women’s Day Initiative
- “Her Voice, Her Strength”
BERmE RS — B S HE |

In celebration of International Women’s Day 2026, the Group
launched the “Her Voice, Her Strength” employee engagement
initiative in China to promote awareness of women’s health,
empowerment and personal growth. The programme featured
a management Q&A session highlighting female perspectives
and leadership, alongside an interactive employee message
campaign encouraging the sharing of supportive messages and
experiences. Wellness gift sets were distributed to employees
as part of the initiative, reflecting the Group’s commitment to
fostering an inclusive and caring workplace culture.

REB2026 FRRHE2E - ARERPEAM BN RS-0 NE ]
BT28EE) sERASTHLMREE I EEREAKRORTE
R BYPARBBERERERNIRE 2 Z LB R EGER A
REBAETEFEY FHEIHZ S REARKHSE - 1M
AEETWE TREREMEERESR  IMERGERIEE UL FER
HBTIERERAG
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Employee Well-being, Engagement and Organisational Culture

The Group is committed to fostering a collaborative, inclusive and
people-centric workplace culture that supports employee well-being
and engagement. Recognising that a healthy workforce underpins
sustainable performance, the Group adopts a holistic approach to
enhancing employees’ physical, mental and social well-being through

awareness-building, knowledge-sharing and engagement initiatives.

During the reporting period, the Group continued to invest in
structured wellness and engagement programmes designed to
enhance employee health awareness and resilience. In partnership
with a fitness brand, a health awareness session was delivered
at the Hong Kong office, offering practical tools and insights to
support employees’ physical well-being. The programme included
on-site health assessments, including body composition analysis,
alongside guided workstation exercises tailored to accommodate
busy working environments. These initiatives form part of the Group’s
broader strategy to integrate well-being into the everyday employee
experience, encouraging proactive self-care and supporting overall
workforce resilience.

The Group implements a range of engagement initiatives to strengthen
team cohesion, enhance cross-functional collaboration and foster
a strong sense of belonging. Regular social and cultural activities,
including seasonal celebrations and flagship events such as the
Annual Gala Dinner, provide opportunities for employees to connect
and celebrate shared achievements.

Through these initiatives, the Group continues to cultivate a positive
and engaging work environment that supports employee well-being,
satisfaction and retention. By promoting wellness awareness and
encouraging continuous learning, the Group aims to build a resilient,
motivated and high-performing workforce.
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Supporting employees with the e

& SRR

Employee Assistance Programme

BB RATE

In partnership with the Hong Kong Family Welfare Society,
we launched an Employee Assistance Programme to provide
psychological and social support to our staff. A mental
health talk was held at our headquarters, where a registered
social worker shared practical knowledge on stress
management. The programme also offered a dedicated
hotline, enabling staff to seek support whenever needed.

AEFNEBEBRERMNEAEHELESEFE] RETRHEVERM SRR - FHEIHH - AEEREMEROI2MFER
B BEMTEIoZBROERROEEERENG  BHETRTIEROBEERE - It ABNREEBEAR  BETA
RAEFRRBESHTEIEREARS -

| Eternal Wellness Retreat & Gala 2026: Fostering a People-centric Culture
Eternal Wellness Retreat & Gala 2026 : BEIUA AR EL

The Group organised the two-day “Eternal Wellness Retreat
& Gala 2026” in Macao which reflected the Group’s people-
centric philosophy.

REBPRPIRP BHIRAK [ Eternal Wellness Retreat &
Gala 2026] * D EERAEEHUA BTN EEES ©

The wellness retreat brought together approximately 300
employees from Chinese Mainland, Hong Kong and Macao,
providing colleagues with opportunities to reconnect,
recharge and strengthen cross-regional engagement.
Designed to promote holistic wellness, the programme
combined physical activities, mental wellness initiatives
and employee appreciation elements within an immersive
and supportive environment.

EEWSI K300 K EPEAM BEMBPFINET2HE  REMRFAFRHESNES TERRMACRRAIENEERS - RiE
B2ARERS  EDASHFEBERR LBEEKETRN IR  RERRHUNRRHREE T 2EBEM -

Over 120 man-hours of wellness activities were delivered during the retreat, including outdoor yoga, high-intensity interval
training (HIIT), stretching sessions, sound-bath therapy and aromatherapy workshops. These activities were curated to
encourage healthy lifestyle habits, stress management and emotional well-being, while fostering stronger interpersonal
connections among employees.

B AR AR IEE 1 20/ NSREREED - eFEFMI - SREMSVIR  MREDHRE  BERBLERERETHEDSE - B
EBEEREERAEEEE  RABNEEEN RUESAERE - R NSRE TR ARBEEEKSE -

The retreat concluded with the Eternal Gala, with wellness-focused elements incorporated throughout the event
experience. Employees received specially curated wellness kits containing practical items such as sports accessories,
stretching equipment and personal care products to encourage the adoption of healthy habits beyond the workplace.

BB EEUAEternal Gala] ERAER - N EREBDRATRARREE TR SUETHERBORITNRRERE NZEDA
e BRIRTAREARZARSEAYGS SBETRITIEAIMSEEREREETEE-
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Learning and Development

The Group recognises human capital as a key driver of sustainable
growth, service excellence and long-term competitiveness. The
Board retains oversight of talent development and capability EEBAAEENENZERBBEIE - M
building, while implementation is led by human resources function — EEEHITAIM A HEREAEIFIE B RS
through structured learning and development initiatives.

Training priorities of individuals are determined by training needs B LAIZHIE 2 iR B4 W GBIRFH
assessment during the performance review process, aligned with  EIFEROTMET - WEANEBEBE
the Group’s business strategy and operational requirements, with B R EHIRT B FEBIREAE TR
a focus on strengthening workforce capabilities, enhancing service 77 * E{LRIEE E MR AZEM - K&
quality and supporting organisational resilience. The effectiveness BN E Hi R 2 It 1A AR - AHE(R

of training programmes is subject to regular review to ensure HEEHOERNEHE(LNTISRENEHE

Bl s R

LM BB EERABIESNEE -

responsiveness to evolving market conditions and stakeholder ,HH% °

expectations.

Thanksgiving SDGs Sustainability
Impact Challenge

[RBRTT  HAIKE]

2025 SDGs IR RTE NIEE

During the reporting period, the Group organised the “Thanksgiving —
Together with Eternal, Gratitude in Action” 2025 SDGs Sustainability
Impact Challenge to encourage employees to reflect on and review
the Group’s ESG-related initiatives undertaken throughout the year.
The campaign promoted awareness of sustainable development and
environmental advocacy through interactive employee engagement
activities, with healthy food and beverage rewards distributed to
participants across multiple office locations in Chinese Mainland.

PRGN AEBRMB RBERTT HEIKEE] 2025 SDGsAIFHERE
hkEE iﬁﬁb;l@@&&EE'ZK‘%@EAEWEM’JXIEESG@@M%H o /é
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Structured Learning and Development Framework

The Group has established a comprehensive and structured
training framework to support employees across different roles,
functions and career stages. This framework encompasses
the full employee lifecycle, including structured onboarding
programmes, core skills training and specialised technical and
operational development tailored to specific job requirements.

Training is delivered through a blended approach, integrating
online and face-to-face learning to enhance accessibility,
flexibility and learning effectiveness. Core training areas include
operational excellence, customer service, legal and regulatory
compliance, information security and brand management.
Collectively, these programmes are designed to strengthen
professional competencies, reinforce corporate values and foster

a cohesive organisational culture.

Multi-tier Capability Building Approach

The Group adopts a multi-tiered approach to capability
development, combining formal training with practical,
experience-based learning. On-the-job training remains a central
component, enabling employees to apply knowledge in real work
environments and build role-specific expertise.

In parallel, employees are encouraged to take ownership of
their professional development through self-directed learning
and continuous skills enhancement. A range of learning
resources and development opportunities is provided to support
individual growth, with training pathways tailored to reflect
diverse roles, career stages and learning needs. This approach
enhances employee engagement, motivation and retention while
strengthening overall organisational capability.

Integration of Well-being and Holistic Development

In line with its people-centric philosophy, the Group integrates
well-being and personal development into its learning
framework. Training programmes incorporate elements of
emotional management, personal resilience and mental well-
being, recognising the close interrelationship between employee
performance and overall health.
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During the reporting period, targeted training initiatives were
delivered to support employees in managing stress, enhancing
resilience and maintaining a balanced approach to professional and
personal responsibilities. This holistic approach contributes to the
development of a more engaged, adaptable and resilient workforce.

Through its structured, multi-dimensional human capital
development framework, the Group continues to cultivate a
future-ready workforce, supporting long-term organisational
performance and sustainable value creation.

RBERA - NEEHEITZ RS SR IINE
B mHEIEREREN  RANTEE
N ARAETREEANLER 2 HEREE T
& hEEEREXGPEFEARARK
BEN REMEE TEE -

BRREAGIERZTIENANERERIER
AEBERFEREREBREBEFNHAT K
h XIHREXBERIAISEBERAE -

Percentage of Employees Trained and Average Training Hours ZHEIBD LR FIEIIREE
Category Sub-category Average Training Hours Percentage of employees trained ¢
E5 G THEIRY FHETRAML
FY 2025/26° FY 2024/25 FY 2025/26 FY 2024/25
2025/26° 2024/25 2025/26 2024/25
Total Workforce a5t 5.91 8.63 58% 56%
By Gender RIERIES Male L 3.20 8.95 1% 51%
Female g3 6.77 9.22 79% 58%
ByEmployee Category ~ HZEIERES  Senior Management BHRERE 2.06 1% ,
Middle Management HRERE 371 1095 14% 57%
General Staff —HET 6.25 8.61 85% 56%
Note:  For the purposes of this table, Senior Management set out herein includes  &F : RAEME  RERERERITES -
executive Directors.
Occupational Health and Safety BEREE 22 REU

The Group has established a comprehensive occupational health
and safety management framework covering all operational
sites, including retail outlets, offices and warehouses. Clear
policies and procedures are set out in the employee handbook,
detailing workplace environmental controls, hygiene standards
and safety protocols to safeguard employees.

A structured incident reporting and escalation mechanism is
in place, requiring employees to promptly report any potential
hazards or safety concerns to management. This enables timely
intervention and effective risk mitigation. In addition, regular
safety inspections and compliance checks are conducted,
particularly in relation to renovation and modification works, to
ensure adherence to building and fire safety requirements. The
Group maintains close collaboration with relevant authorities to
facilitate inspections and uphold regulatory compliance.

AEECDEY2ENBLREEER  BE
BEESH  BREEME MAERE
E - BTFMEEMIARBRRLER
METERRES - FERERZ2ERIER
& MRIEETREEZS -

REBRERFEHEBR KA REIEH
Hl - BRET REREREERTMNEBER
ERLERE - UEMEN ALEREEE
Broo b AEETFHETZEUERER
BE - BRIHYRERRETIR  BRES
BERBHZ22RK AEEMEBHEE
BERFBERAE  EEBRETLERERE
FRIBE -

“ In the reporting period, the Group has revised the calculation methodology for the percentages of employees trained, which are calculated by

dividing the total number of employees who took part in training by the total number of employees, and by dividing the number of employees in a
specified category who took part in training by the total number of employees who took part in training. Therefore, the percentages are not directly
comparable between the current and previous reporting periods.
WNEMR - AEEE(TRIETAS LR HEES tb?ﬂﬂ*%é@i FIMETABGEET A URFERANZIETASEREZIETAZW
LeBIETE - Bt - ZARSREHAE F— R EEMMERMEBIR RS A Bt

The decrease in average training hours is attributed to the optimization of training resources. The focus of training was shifted from quantity to
quality, with greater emphasis placed on high-impact and targeted core competency training programs, in order to enhance training effectiveness
and improve the efficiency of resource utilization. The Group remains committed to sustainable talent management and will continue to invest in the
development of the Group’s workforce.

AEETIRISBEMTIE T2MRAKEECEIEREE  H|EHHEWAE - £PRBNET BN RN EIRIE - IR THEHIK
g%éngaﬁl%? RERK AEEBEBERFIFEATERES HERERETIRIIRENER  BHBEABRRBREFNNAL KM REBOH
EREREE e ©
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Safety Performance and Continuous Improvement

We monitor key health and safety indicators, including
workplace incidents, training coverage and employee
participation in wellness initiatives, to assess the effectiveness
of its OHS management approach.

Over the past three years, including the reporting period, the
Group did not record any work-related fatalities. We recorded
43 lost days due to work-related incidents for FY 2025/26.

To further strengthen safety culture, the Group provides
regular occupational health and safety training, daily safety
briefings and awareness programmes to enhance employees’
ability to identify risks and adopt safe working practices.
Personal protective equipment (“PPE”) is provided to mitigate
exposure to workplace hazards when necessary. These
initiatives contribute to building a proactive safety culture
and reinforcing individual accountability.

Workplace Environment and Employee Well-being

The Group is dedicated to providing a safe, comfortable and
supportive working environment. Offices are equipped with
ergonomic furniture, appropriate lighting and maintained
indoor air quality to promote employee health and
productivity. Guidelines on safe manual handling and proper
posture are communicated through training and internal
awareness programmes.

Beyond workplace safety, the Group promotes holistic
employee well-being through preventive healthcare
initiatives and benefits. These include influenza vaccination
programmes and preferential access to medical check-ups,
supporting employees in maintaining good physical health.

The Group further enhanced its wellness initiatives through
collaboration with a local health-focused catering provider,
delivering educational sessions on nutrition and healthy
eating. Employees participated in interactive workshops led
by a professional dietitian, gaining insights into balanced
dietary practices and experiencing nutritionally designed
meal options. This initiative reflects the Group’s commitment
to fostering healthier lifestyles and raising awareness of
preventive health.
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PLANET
B

Although the Group’s operations as a perfume retail AEBIEABKTEN REEEDE  HEBKLETNY
and brand management business do not involve REGEES) @ A ERREFEEEER - BAEED
manufacturing activities and therefore have relatively BHBBBEEETHNERERE - BAEERE - HTRE
limited direct environmental impacts, we actively seek — FEFEHER MR E TLRH - BBEESEIRBEMEED
to minimise our ecological footprint through responsible g2 °
resource management, operational efficiency, waste

reduction initiatives, and employee engagement.

Promoting Employee Engagement The Group recognises employee engagement as a key driver in advancing

its environmental sustainability agenda, including biodiversity

conservation.During the reporting period, we supported the “Run for

HE THEFHEEVZEERE Survival” charity event organised by the Ocean Park Conservation
Foundation Hong Kong, held at Ocean Park Hong Kong.

in Biodiversity Conservation

AEERE BET2HEERRPRBAUFERRIENSELERENEZS N -1
BEHR AEEXHBEEEIRAEREES RPN ERRER | EZEDY
BN E B AEET

Through this initiative, employees were able to connect with nature, deepen
their understanding of biodiversity issues, and reinforce the importance
of environmental stewardship in a practical and meaningful way.

FRSEEE BTRAREBARE MASENSHEERENRRE LAE
BREAZENTARERARENERRENERE -
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Climate Change

The Group recognises that addressing climate change and
reducing environmental impacts are essential to achieving
long-term sustainable development. Sustainability remains a
core pillar of the Group’s ESG strategy, and we are committed
to integrating environmental considerations into our daily
operations, decision-making processes, and business
development initiatives.

Governance

The Board oversees the Group’s environmental and climate-
related strategies, risks, and performance, while the ESG Task
Force is responsible for coordinating the implementation,
monitoring, and review of environmental initiatives across
operations. The ESG Task Force regularly reports environmental
performance and climate-related matters to the management
and the Board to support ongoing oversight and continuous
improvement.

Strategy

During the Year, the Group revisited and reviewed the internal
climate-related assessments originally conducted in 2024
together with an external consultant to evaluate the potential
implications of physical and transition climate-related risks
under different climate scenarios and time horizons. The
review was conducted to ensure the continued relevance and
effectiveness of the Group’s climate-related risk assessment
approach in light of evolving climate conditions, regulatory
developments, and stakeholder expectations.

The climate scenario analysis exercise adopted a structured
four-step approach:

1. Prioritisation — The Group identified and compiled a broad
range of climate-related risks and opportunities relevant to
its business operations. The assessment was supported by
industry research, market developments, and engagement
with internal stakeholders to evaluate and prioritise the most
relevant climate-related risks and opportunities.
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2. Validation — The prioritised climate-related risks and
opportunities were reviewed and validated by the ESG
Committee. Periodic reviews are conducted to ensure the
ongoing appropriateness and relevance of identified climate-
related matters.

3. Analysis — Following the prioritisation process, the Group
conducted climate scenario analysis to assess the potential
operational, strategic, and financial implications of identified
climate-related risks and opportunities across different time
horizons.

4. Integration — The findings from the climate scenario analysis
were incorporated into the Group’s ESG reporting and
risk management considerations to enhance stakeholder
understanding of the Group’s climate-related exposures and
management approach.

The assessment was conducted with reference to the
recommendations of the Task Force on Climate-related Financial
Disclosures (“TCFD”) and considered a range of climate-related
scenarios, including both high-emissions (“business-as-usual”)
and low-emissions (“net zero transition”) pathways.

The scenarios were informed by internationally recognised
climate frameworks and projections published by the Network of
Central Banks and Supervisors for Greening the Financial System
(“NGFS”) and the Intergovernmental Panel on Climate Change
(“IPCC”), including the NGFS Net Zero 2050 scenario, NGFS
Current Policies scenario, IPCC Shared Socio-economic Pathway
("SSP”) 1-2.6 scenario, and IPCC SSP5-8.5 scenario. These
reference scenarios provided a basis for assessing the potential
climate-related risks and opportunities facing the Group across
short-, medium-, and long-term time horizons.
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EBATH2ZREEAYBRETENAE
(Task Force on Climate-related Financial
Disclosures * 8 [TCFD]) BEZETT -
TEEZHEREKRER  BESEEHER ([4
SRR ) REBERER (FTER ) -

HHABR2ZHZE B RME (Network
of Central Banks and Supervisors
for Greening the Financial System -
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High-Emissions Scenario
(“Business-as-usual”)

BHERES (BEERER)

Low-Emissions Scenario
(“Net-zero Transition”)

BHFERER (FEEREER)

Scenario
Overview

RIRE=HE

Reference
Scenarios

2EHER

Key Assumptions
FERR

Assessment
Time Horizons
ARt

&=

This scenario assumes limited climate policy
intervention and continued reliance on carbon-
intensive economic activities, resulting in
more severe climate impacts and heightened
exposure to physical climate risks.
IIERBRERGEERRTEER - LEEEHE

E R R R - SRR ﬂ:%% *F
B - WIEINBEEERE B RIEE R E RO

- [IPCC SSPb5-8.5 - Represents a high-
emissions pathway driven by continued
fossil fuel-based economic growth and
rising greenhouse gas concentrations.
IPCC SSP5-8.6— RSP MERKE - &R
BR A iiﬂ@i?ﬁftEW‘*’Hﬁ@ﬁ‘E BER
BRERELT -

- NGFS Current Policies - Reflects a
“hot house world” scenario where only
currently implemented climate policies
are maintained, leading to more severe
physical climate impacts over time.
NGFSIRITH R IER — R[S AR F
= REABRITEERNRIELE - 2
H—ARETE  BRERRIBETERERRE
HERmE o

- Greenhouse gas emissions continue to
rise until approximately 2080, resulting in
global warming exceeding 3°C by 2100.
BERBHMERFEEREL2080F @ WE
HEHFIIRIRI 21004 A L FHEBR3°C

- Existing climate policies remain largely
unchanged with limited additional

intervention.
BITRIR R RBUAER N - FHINIE T8

BRE

- Technological development progresses at
a moderate pace without significant low-
carbon breakthroughs.
RitBEREFTERE - ERRIAERE
KRR

- Physical climate risks, including extreme
weather events and rising temperatures,
become increasingly significant.
ﬁ_ﬁﬁ%ﬁ$1¢ F& =R N H M E 8 R xR

RV SAR R BIRE ARSI -

- Baseline year: 2024
EORFE - 20245

- Short term: 1-5 years
FEHI - 1255

- Medium term: 5-10 years
HER: 5E104

- Longterm: More than 10 years

RHEI - 105 E

This scenario is aligned with the objectives of the
Paris Agreement and assumes accelerated global
decarbonisation efforts aimed at limiting global
temperature increase to 1.5°C through timely and
coordinated climate actions.

HERHTE(ERBEIHE R -
a8 — A RIRTTE) - IR

BRRZERE B R A
RHEBFHIAEIL - U2 IRTT

BRI 1.5°CIAA

IPCC SSP1-2.6 — Represents a lower-emissions
pathway under which global warming is more
effectively controlled, resulting in comparatively
lower climate-related disruptions.

IPCC SSP1-2.6— RAEXBEMEREIKE - R
BACESRERIEHNBERT - RIRIEETE LY
LHRERIE -

NGFS Net Zero 2050 - Represents an orderly
transition scenario characterised by strong
climate policies, technological innovation, and
economy-wide decarbonisation measures aimed
at achieving net-zero emissions by 2050.

NGFS;‘%%ZOSO%% -REBEFEAES B8
S&imA I RIRBUR &fﬁéﬂ%ﬁ&i@%‘ Eﬂﬁm?e
M R2050F R EIRFTHEMEB Z -

Strong climate policies and low-carbon
initiatives are implemented globally to limit
temperature rise to below 1.5°C by 2100.
2IREBHEIT RIKE R LR E RS - R
2100 F BTS2 BB IEHITE1.6°CIARN

Rapid and proactive decarbonisation measures
are adopted across industries and economies.
BT RS RS Z R EREE SRR IE e - NtRBE
IREETHERR

Greater emphasis is placed on renewable
energy, energy efficiency, and low-carbon
technological innovation.

BAERIR - BERBERARERRMAIFK AEE
BRAMA

Transition risks, including regulatory changes,
evolving market expectations, and shifting
consumer preferences, become more

promment
SRR AL - BT ZRET - MISHE

BREIOEBEERINESEAZHERNTE -

Baseline year: 2024

BEREFE 20245

Short term: 1-5 years

FEHA: 1Z:55F

Medium term: 5-10 years
HHS: 5E 104

Long term: More than 10 years

RHI 10 A L
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The climate scenario analysis does not represent
a prediction or guarantee of future outcomes for
the Group. The assessment is based on a range of
assumptions, methodologies, and information available
at the time of analysis, which may be subject to change
as climate science, regulatory developments, market
conditions, and stakeholder expectations continue
to evolve. Actual future impacts may differ from the
assumptions adopted in the analysis due to factors
beyond the Group’s control. Accordingly, the climate
scenario analysis should be regarded as a forward-
looking assessment tool to support the Group’s
understanding of potential climate-related risks
and opportunities rather than a definitive projection of
future performance.

Given the nature of the Group’s operations as a perfume
retail and brand management business, the Group
currently considers climate-related risks to have a
relatively limited direct operational impact in the short
term. Based on the assessment results, the Group
identified and prioritised a number of climate-related
physical risks and transition risks that may potentially
affect its operations and business environment over
different time horizons. The Group recognises that climate
change may indirectly affect its operations, supply chain,
logistics arrangements, consumer preferences, and
broader business environment over the medium to long
term, and this climate-risk assessment supported the
Group in evaluating its resilience and preparedness in
responding to evolving climate-related challenges.

We will continue to monitor climate-related developments
and periodically review its climate-related risk
assessments and response measures to support long-
term business resilience and sustainable development.
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Physical Risk
S EL R

Description of risk
B B i

Potential impact
T S

Mitigation measures

P K AR AR 4R e

Acute risk
(Short term)
24 E R
(L%)

Chronic Risks
(Long term)
12 M E Rk
(€=3-:))

Extreme weather events,
such as typhoons and
flooding, may disrupt
supply chain and logistics
operations, resulting
in delivery delays and
potential damage to
products, facilities, and
retail stores.
L KR E R IG KRR EH
ﬁﬁﬁﬁ&mmﬁfL
W?E BYEMmEBERT
R ITH&;TEDD - BE®R
iR B E RS EE

Rising temperatures may
require adjustments
to business operations
and increase electricity
consumption from air-
conditioning systems in order
to maintain a comfortable
indoor environment and
consistent room temperature.
ﬁ/m%#zmi}lj“b%ﬁﬂ%

EEH WEMEFHRS
mﬁﬁ%i~uﬁ%ﬁmm
ERIRGESIRER TR o

Damage to products
and retail stores, as
well as disruptions to
the supply chain, may
result in increased
operating costs, business
interruption expenses,
and higher insurance
premiums.
EmRTEEHYE U
N pE SRR - PIRE B B
EERA LT B
HEI A 7 & 388 0 B2 AR B B AR
finka i

Adjustments to business
operations and increased
electricity consumption
from air-conditioning
systems may result in
higher operating costs.
%@Eﬁ%%& fﬂw
FETEEIR AN - AT REE BEE
TRHFE N & & Bzﬁjzﬂ

Establish and implement emergency
response plans and contingency measures.
FIEREERSEEAEINEBHBELE
2

Organise regular staff training and
emergency preparedness drills.
E%ﬁﬁihiﬁéiﬂﬁﬁﬁﬁﬁ'u
RITREEREN

Closely monitor weather alerts and
typhoon warning updates to facilitate
timely operational responses

FHERRNRIEERBRAE - LA KB
%Wﬁﬁkﬁhmo

Adapt business practices and
operational strategies to address
changing cl irnate conditions.
HERKE(BE - ERABREREER
BB IR R
Regularly review and update climate-
related risk management and
contingency plans.

Hidm et & ST SRR AR B L b i IR A e

ATEl - IR EB L REERE ) -

Transition Risk

ERRS

Description of risk

R B

Potential impact
BEEE

Mitigation measures

PES & IR I

Transition Risks

Policy and Legal

(Short to medium

term)
BUR REER R
(Ez=hE)

Transition Risks

Market

(Short to medium

term)
TSR
(CSECE)

Transition Risks

Reputation

(Short to medium

term)

B2EER (RE

)

52

Mandatory emissions
disclosure requirements
and regulatory changes may
affect existing products,
services, and business

operations.
BHl A EREHREEE
kR RARMEREREE) - 7]

BEHREEM  RBRER
BEBRNELTE -

With the growing emphasis
on sustainable development,
retail consumers may
increasingly prefer organic
and environmentally friendly

perfumes
=R ﬁT#ﬁﬁﬁm%
BAREA  TEEEEA

B RINR T A R RRE K

Em e

Loss of customer trust or
stakeholder support arising
from reputational damage or
inadequate management of
climate-related issues.
HRxEEEEEE N B
BB BYEREETREL
B E R -

Changes in laws and
regulations may result
in increased compliance
costs and the premature
retirement or replacement

of existing assets
EREREE A REEY S
ﬁmﬁﬁm M&ﬁﬁﬁ

%%EW%%~E@&%

Changes in consumer
demand and preferences
for different types of
products may reduce
demand for existing
products and lead to
inventory build-up.
%%%mi&émﬁﬁm
EE - NG EER
WITM&T 5T R E R
£ -

Brand-building initiatives
may lead to increased
operating costs and
higher investment in
social responsibility and
sustainability initiatives.
REEREHRBER
AReH ERAE ZERRN
mﬁkﬂ‘i%ﬁ@f
K A ¥ AR 2% R ARRA S B
ML IS B o

Regularly review government policies,
regulatory requirements, and the latest
developments relating to climate change to
ensure adequate preparedness and timely
response measures.

ERRBBTRR - BEELBARB(
WEBB T R - LAREAR 6 I B e IR 1
i S T RIR

Encourage employees to enhance their
understanding of emerging climate-
related disclosure requirements and
sustainability regulations.

HEE THERAUTERREEARES
ZKZQ'T FEERIEF ORI -

Monitor market trends and adjust
marketing strategies accordingly
SEERMISBE REERREEL

5 JE B T 35 e S EE e R

Focus on sustainable products and
services to address evolving consumer
preferences and expectations.
RERRAIBEERMRE - UEEEE
ETENERENF R RAL -

Enhance transparency in ESG reporting
and stakeholder communications.
@ﬂ%eﬁﬂﬁﬁaﬁr&hﬁ%ﬁﬁﬁ
X

Strengthen the Group’s brand reputation
through sustainable and ethical business

practices.
BRETIRBRNARFERNEER
B HEZERRETAEENREEER
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Risk Management

The Board has delegated authority to the audit committee of the
Company (the “Audit Committee”) to assist in overseeing the Group’s
risk management and internal control systems. This includes reviewing
and evaluating the nature and extent of ESG and climate-related risks
that the Group is willing to accept in pursuing its strategic objectives.
The Audit Committee is responsible for monitoring the effectiveness
of the Group’s risk management and internal control systems and
ensuring that appropriate measures are in place to safeguard the
Group’s assets and support sound corporate governance practices.

The Group will continue to conduct ongoing stakeholder engagement
and periodic materiality assessments to review the relevance and
significance of ESG and climate-related topics to its operations and
stakeholders. The Group also regularly reassesses the risk levels
associated with ESG and climate-related matters to support the
effective implementation of its sustainability strategy and strengthen
its ability to respond to evolving regulatory requirements, stakeholder
expectations, and emerging ESG and climate-related risks.

Metrics and Targets

The Group has established environmental objectives centred on
resource conservation, operational efficiency, and environmental
protection, with the aim of promoting green operations and sustainable
development across its business activities. The ESG Task Force is
responsible for regularly reviewing the implementation progress and
effectiveness of environmental initiatives and targets.

Key environmental focus areas include:

« promoting energy-saving practices and reducing energy
consumption across offices, retail stores, and warehouses;

« reducing packaging material usage through improved packaging
management and staff awareness;

« promoting waste reduction and recycling initiatives across
operations;

« strengthening employee awareness of environmentally responsible
practices through ongoing training and communication; and

« enhancing operational efficiency through digitalisation and
intelligent management systems.

R &I
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To further strengthen environmental performance management,
the Group will continue to review opportunities to establish more
measurable medium- and long-term environmental targets, including
targets relating to energy efficiency, packaging reduction, waste
recycling, and other climate-related indicators where practicable.
The Group will also continue to review the materiality of climate-
related risks and opportunities on a regular basis, taking into
consideration evolving regulatory requirements, stakeholder
expectations, operational developments, and market conditions.
Subject to the outcome of such assessments and the level of
materiality identified, the Group will consider enhancing climate-
related metrics, setting additional climate-related targets, and
formulating a climate transition plan where appropriate to support
long-term business resilience and sustainable development.

In addition to climate-related targets, the Group also records and
monitors relevant environmental performance indicators to assess
operational impacts and support future emission reduction and
resource efficiency initiatives.

Greenhouse Gas Emissions and Energy Efficiency

Given the nature of the Group’s operations, which primarily
comprise retail, online sales and brand management activities
without manufacturing operations, the Group generates relatively
limited direct greenhouse gas (“GHG”) emissions compared with
manufacturing-intensive industries. Nevertheless, the Group
continues to identify emission sources across its operations
and implement practical measures to enhance environmental
performance.

Scope 1 emissions

Scope 1 emissions primarily arise from fuel consumption associated
with company-owned vehicles used for operational and community-
related purposes. The Group also strengthened vehicle usage
management to improve operational efficiency and minimise
unnecessary fuel consumption.

Scope 2 emissions

Scope 2 emissions primarily arise from purchased electricity
consumed across the Group’s offices, retail stores, and warehouses.
To improve energy efficiency and reduce electricity consumption, the
Group has progressively replaced conventional lighting systems with
energy-efficient LED lighting across its operations. The Group will
continue to increase the adoption of LED lighting and other energy-
efficient equipment where practicable

Eternal Beauty Holdings Limited Annual Report 2025/26
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GHG Emissions &7 Unit FY 2025/26 FY 2024/25
BERBHRES By 2025/26 2024/25
Scope 1 - Direct GHG emission 3 Tonnes of CO; equivalent (tCOe) 30.44 42.22
HE— - BRAERBHNE ZSA1bRE £ (tCO,e)

Scope 2 - Indirect GHG emissions ® tCOze 634.58 2,371.80
#HE" - FEAEREHENE® WE — &L B E 8 (tCO,e)

Total GHG Emissions (Scopes 1 and 2) tCOZe 665.02 2,414.02
BEREH RS E (BE— REE=) — LA E B (00 6)

Intensity of total GHG emissions (Scope 1and 2) tCOze/miLlion RMB Revenue 0.31 1.16
RERBHNEE (BE—REHE=) —ERER S BETARKK

(tCOze/ﬁ%m/\E%Hﬁlﬁé)

(o]

[}

~

~

[ee]

oo}

[<s}

Additional energy-saving measures implemented during the reporting RIEIA - NEEHETHOH MR

period included switching off non-essential equipment during non- EBENIFLERFRAMIEVERE
operating hours, maintaining appropriate temperature settings for MBEREZERNEERERTE - MEE

air-conditioning systems, and conducting regular inspections and HileE MREBNRME - MEFTEER

Our GHG emissions across Scope 1, Scope 2, Scope 3, and in total are measured in accordance with the Greenhouse Gas Protocol: A Corporate

Accounting and Reporting Standard, the GHG Protocol Scope 2 Guidance, and the GHG Protocol: Corporate Value Chain (Scope 3) Accounting and
Reporting Standard. The Group has chosen the operational control approach as the consolidation method for measuring GHG emissions, as this allows
the Group to readily access the necessary operational data. For quantifying gross GHG emissions, activity data was used for Scope 1 and 2 emissions,
while spending data was employed for Scope 3 emissions. The emission factors applied are sourced from reputable primary and secondary databases,
and, where applicable, the 100-year GWP 100 values published in the IPCC Sixth Assessment Report are adopted. The underlying assumptions in these
calculations are that the internal operational data and emission factors utilised are both accurate and dependable. Taking into account the balance
between the quality of outcomes and cost efficiency, the Group believes that the calculation methodologies adopted represent the most accurate
reflection of our emissions.

AEEMNFE—  BE - BE-RAZREFHREENERERBRORERERERTE - PESTHEFEIZAE) - (GHG Protocol Scope 2 Guidance) X CRZE R 2
BEFTE  ERMEER (RE>) G RRTREVETER NGTH - REBMRALEE %‘J/H’E?%“ FEHERENS M ETE  RER/ZT ELEREE
BEHUMGAROLEERIE - LETHREBERDN - ERER LHFE&%EﬁEi??E #[E — PR AE B EIBE T8 - MEBE=BRBIRAXH
BHEETHE - NEBMRANYENETHRE BRE N EERRREE IR - IEE’&%@FH'\%?RT%” BT EREECEFE B (BRI RIS ) TEhE
1004 2 FEE LB SHE - ABRREHE 20 NSRS IB B % B % FB HE U T 1 B I B Se B8 - FE 3 MBS & I3 B A OB IR - - AR AR A B
FARE R ERE I R i EOR E R B HERRE -

The environmental data reporting boundary covers significant operations, including all offices, warehouses, and stores under the Group’s sustained
control. Temporary retail spaces, consignment arrangements, and other less significant operations are excluded from this boundary.
AEBERRBEERRERELASALEVENEBEN  OEMFEAKREREEHONRE AERTEEH - BRTEY  FEEBTHREMT
LREREMNLENTRENARESER -

Scope 1 emissions are calculated with reference to Hong Kong Exchanges and Clearing Limited’s (“HKEX”) “How to prepare an ESG Report? - Appendix
II: Reporting Guidance on Environmental KPIs”.

;ﬁj&ﬁﬁilﬁ%ﬂiﬁﬁﬁl;ﬁﬂ?ﬁ%%x%& FHERAR ([BEEXZH]) BHONARERE e REARSE — W= - RIBBRAETUIRERIES] ) #T
Emissions factors applied for the calculation of Scope 2 emissions are based on latest sustainability reports published by local electricity companies

and information publisned by the Ministry of Ecology and Environment of the People’s Republic of China. For FY 2025/26, the Scope 2 emissions are
calculated using the location-based method, as defined in the GHG Protocol Scope 2 Guidance.

HE REREUNEMTEANERET  DREBEMENAABFEMOAFEERRE UKD %AE LB IR FE A B MR EREE - B
2025/26 AN E - &E R E REEHEEZ(GHG Protocol Scope 2 Guudance))ﬁfrﬁ;ﬁﬁ’]ﬁﬁli% EEEITETE ©

maintenance of electrical equipment to enhance operational efficiency KRR TV EHBEIRERE

and minimise unnecessary energy consumption.

During the reporting period, the Group maintained relatively low BEHR - AEERERRIERER

levels of energy and resource consumption across its operations. IR AEEIRE R A EKF - A
The Group continued to monitor resource utilisation patterns and EREEFRERERRRN - WHTZIE
implement practical measures to improve operational efficiency — ESTAIBAIRF & EBR KMEKRITH

and reduce environmental impacts. During the reporting period, the B -RWEHAN ARBEEMBEEARS
Group complied, in all material respects, with applicable laws and EE T 2 EEI A RR E R
regulations relating to greenhouse gas emissions in the regions where HERERIOER  PAREREMER
it operates, and no incidents of non-compliance were identified. ERE
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To further strengthen resource efficiency, the Group continued to
invest in environmentally preferable products, technologies, and
equipment across its offices, retail stores, and warehouses. Relevant
initiatives included the installation of automatic water-saving devices,
electrical appliances carrying recognised energy efficiency labels, and
other energy-saving technologies.

In addition, employees were regularly reminded through internal
communications to switch off electronic devices when not in use and
to conserve water, paper, and office supplies in daily operations,
promoting environmentally responsible workplace practices and
resource conservation awareness across the Group.

RE—TRIABRER UG - AEBER
BRENBRRNER - RIMKRE
BERNE ZEEHRAESELES
e ABBERBRLEASEKEE
ERAEBRAERADFEHNERR
8 ARSI AEAETBERIT o

AN - AEEEFEBARERRBE DR
BB THIEERBHEAMETFRE I
MREBELERHHOMRK - BERRARA
o FEUCHEERR TEXC R R ER

RE B -

Energy consumption’ Unit FY 2025/26 FY 2024/25
BERHMER’ B 2025/26 2024/25
Direct energy consumption — Diesel MWh 62.10 60.45
HIEZRLRHRE — 500 JEELEF (MWh)

Direct energy consumption - Petrol MWh 52.45 87.82
HIZRLRERE — A JEELEF (MWh)

Indirect energy consumption — Purchased electricity MWh 1,321.68 4,747.05
I REREAE — INEE D JEELEEF (MWh)

Total energy consumption MWh 1,436.23 4,895.32
BEREHRE JEELIR (MWh)

Intensity of energy consumption MWh/million RMB Revenue 0.67 2.35
BERHFREEE KRR BABITAREKES

(MWh,/ BEBTTAREKZ)

Scope 3 emissions

Scope 3 greenhouse gas (“GHG”) emissions, as defined under the
GHG Protocol, comprise indirect emissions generated across the
value chain from activities not directly owned or controlled by the
Group. During the reporting period, the Group enhanced its climate-
related disclosure practices by commencing the assessment of Scope
3 emissions for the first time, reflecting its ongoing commitment to
strengthening carbon management and improving transparency.

With reference to peer benchmarking exercises and sectoral insights
from CDP guidance on Scope 3 emissions, the Group identified
Category 1 - Purchased Goods and Services as the most material
categories relevant to its operations. A spend-based calculation
methodology was adopted for the initial assessment, utilising
procurement expenditure data together with third-party emission
factors to estimate associated emissions.
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Scope 3 categories Description
HE =355 g

Methodology
STERE

FY 2025/26 (tCO.e)®
2025/26 (=S LBEE)®

Category 1 (Purchased
Goods and Services)
501
AR P o R AR

Emissions from the process of
trading and transportation of
goods and services purchased
or acquired.

KB ERBEKIG 2 m &R
BREE BHMERHBEM
EEHDRER BN -

Applied spend-based method
that determines emissions from
spending on purchased goods and
services and applying third-party
emission factors.

RS HEEZL  BEFRERLR
RSN &8 WESFE =5
MEAFAEERBREERBHNE -

25.66

The Group will continue to refine its Scope 3 emissions data
collection and calculation methodologies over time, with a view
to enhancing data accuracy, expanding reporting coverage and
strengthening engagement across the value chain to support
long-term decarbonisation efforts.

Water Management

Given the nature of the Group’s operations as a perfume retail
and brand management business, the Group does not engage
in manufacturing activities and therefore does not generate
significant wastewater discharge or industrial effluent into water
bodies. During the reporting period, the Group complied, in all
material respects, with applicable laws and regulations relating
to water use and wastewater discharge in the regions where it
operates, and no incidents of non-compliance were identified.

The Group recognises the importance of responsible water
management and remains committed to promoting water
conservation across its operations. Internal policies and
operational guidance were maintained to encourage employees
to use water resources responsibly and avoid unnecessary
water consumption in offices, retail stores, and warehouses. To
improve water efficiency, the Group implemented water-saving
devices where appropriate and promoted water conservation
awareness among employees. During the reporting period, the
Group did not encounter any issues in sourcing water that was fit
for purpose for its operations. The Group will continue to monitor
water consumption patterns and promote responsible water
management practices as part of its broader commitment to
environmental sustainability and resource conservation.

A AEEEFETEHE =B HEE
WERFERE - LRABURERE - &
ABESHE UMEBREBERIFOE

MAERSZE  HAZEBEERRKABEZH
B o
KEREE

AEBTIERNFEEFRTERMEEEER -
U EREERERY  ARTEELERE
TEIKBERE TREEK - RIEMA - AKH
HERAERTEBEESTEEMESE AKX
FOKBEREERER AR - IPRERE
MEBREREN

AEERARAEEEEKERNEENE - I
BAIRBREETHESH ORI - RE
BFEBARHR R EERS - BB TR
NE TEEHREBAEEMRKER @
RTLEMFEKIBER « BIRTTAKRER @ K
SENEESMTEEKEE  WHEREE
NBBRDRITELEKER - MEHR -
AEBERGERREEN/KERT EILE
BIEMERRERE - KRR AEERHESE
HAKEN  WHEEAEEMHAKERE
i ERERBRRABEERNERRE
AENEE IR

Water Unit FY 2025/26 FY 2024/25
AKE By 2025/26 2024/25
Total water consumption m? 1,301.91 1,418.96
BREKE ST K (me)

Intensity of total water consumption m?3/million RMB Revenue 0.60 0.68
EFEKEE SR BETARBKE (M

BETARERE)
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World Oceans Day Charity Campaign
- “Eternal Moments, Together with Love #520 for Good”
EBFTEFER HEARERRK

In support of World Oceans Day and marine conservation efforts, the Group organised the “Eternal Moments, Together with Love
#520 for Good” online charity auction campaign in collaboration with Tencent Charity during May and June 2025. Through the
dedicated “ETERNAL FAMILY Together We Give” donation platform, employees actively participated in the initiative, while the
Group and its skincare brand BABOR sponsored auction items to support fundraising activities for ocean protection projects.
Donations raised through the campaign were directed towards Tencent Charity’s “Ocean Protection Project”, reinforcing
the Group’s commitment to environmental stewardship, marine conservation awareness, and community engagement.

RERTFEEARTIHEERELE AEEN2025F5 A6 AHIKE FRAASRM KERZ . BERITH#520225178)]
BEEERSEY - BBAEEEBEN ETERNAL FAMILY Together We Givel A58 F 4 BETHGLESEEREE: mMA
EERETEEREBABORMBEAEYR - WX HGFREBBARBEANERTIE BREDMEFOHS RN EIHBE TR
R RETE ] AU S RREEARERELE- BBRILER  AEEE—PERERBETEAG  BRALRY
BFREFHBNE T ARSEE I EFHOEHLRAZEBRRRETE  BFEDAHELRRE-

The fragrance and beauty industry is characterised by the extensive use
of packaging materials, including glass bottles, plastic containers and
decorative components. The Group therefore recognises the importance
of promoting circular economy practices and reducing packaging waste
across its operations and value chain. Given the nature of the Group’s
operations as primarily office-, retail-, and warehouse-based businesses,
the waste generated mainly consists of non-hazardous office and packaging
waste. The Group does not engage in manufacturing activities and therefore
did not generate any significant hazardous waste during the reporting period.

Waste Management BEEY)EIE

BRAREMITEEZERKBME - 2
BRREMEASREME - Bt
AEBRAEDBREE SR BE
BEEYNEZN - EXAEENER
IBUMAE TEEHIEESE
RE MEENBEEVEIER BN
NREBRRNNBREZRNSEITER
Y o REEATFREERS - Bit

“Green is Eternal” - Hong Kong’s First Rinse-free Recycling Programme for
Fragrance and Skincare Packaging Driving Circularity in Packaging

[Greenis Eternal] — HEHEGEAERREE(LAMBIKETE HEBEFERBE

The Group launched “Green is Eternal”, Hong Kong’s first rinse-free (Q'_v‘)Eternc[ X The Loops 3]
recycling programme for fragrance and skincare packaging. The
pioneering initiative represents a major milestone in the Group’s circular

economy journey and reflects its commitment to addressing one of the \ G )[ | S
industry’s most pressing environmental challenges — the recycling . S|

of complex cosmetic and fragrance packaging waste. [I, E-rERNAL

AEERNESE A AN EERAREKE — [Green is L =B skpEMLEE
Eternall - LA Bl REALERERBEANES BB LEHR & = Lk
HisMEE T At B ABHNREREE - AR RESRE SN e Rins-fee Recycing rogram
5 RE Y B -

Developed in partnership with The Loops Hong Kong, the programme enables customers to return used perfume bottles,
skincare containers, home fragrance packaging, and cosmetic containers without prior cleaning or disassembly. By
removing the need for rinsing and sorting before recycling, the programme significantly lowers participation barriers
and enhances convenience for consumers, encouraging broader public participation in responsible recycling practices.

sHEImAEEEThe Loops Hong Kong BFA it MEAETEZONEEANE L EERES REESEERMESE
% MmAELELRITR - BBHILEUR RER B2 ENER . HEIARREARS RO AP REEMERE - 1
TISIE %4 % & BB A KBTS -
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Perfume Box “Embrace the Scent of Spring”
- joining hands with customers to preserve the environment

RARR[FLERIRE LY —EHEAXET TERER

Perfume Box launched the “Embrace the Scent of Spring” campaign,
inviting customers to immerse themselves in the vibrant aromas of
the season. Adding a personal touch to the initiative, we feature the
“Plant & Nurture” program, where we provide customers with seeds to
cultivate their own plants and enjoy the joys of planting. A key highlight
of this campaign is our commitment to transforming environmentally
sustainable ideas into the brand language of our spring displays. Once-
discarded candle containers now serve as new homes for green plants.

AARSEH FLERER] TREY  AREBETIRREREN S THREZP -
iﬂ%%ﬂ%&ﬂjﬁiﬁéﬁiﬁ"% e mERREEDET &Ef]ﬁﬁ%%ﬁ%ﬁ%@%t
—RHREBAFNTERRESB(CARERER BEREENTRERER
i“‘iﬁi*ﬁﬂﬁﬁf& BE—2RAGEEMNEESS BIMHE 4w -

Y vy

The Group recognises the importance of responsible waste
management and remains committed to reducing waste generation
through operational controls, recycling initiatives, digitalisation,
and employee awareness programmes.

During the reporting period, the Group complied, in all material
respects, with applicable laws and regulations relating to waste
handling, classification, and disposal in the regions where it operates,
and no incidents of material non-compliance were identified.

To minimise waste generation, the Group continued to implement
measures including promoting paper reuse, reducing unnecessary
consumption of office supplies, and adopting electronic processes
to reduce paper usage across operations. The Group also continued
to enhance operational efficiency and reduce paper consumption
through digitalisation initiatives within warehouse operations.
During the reporting period, the Group transformed its shipping
process from paper-based documentation to electronic data
processing through the implementation of a warehouse digital
management system. This transition reduced paper consumption
while improving operational efficiency, inventory visibility, and
supply chain transparency. The Group also continued to explore
intelligent warehouse management technologies to minimise
manual processes and unnecessary document printing.

$%lﬁﬁiﬁ%§%%ﬁ'ﬁﬁﬂ%@
CEYEER  BRCERARETER
hﬁﬁ%’ﬁﬁﬂ)@§%§$°

RBERA - AEBEMBEKR T EHE

STEEMEMBRBEREYEE  NBRE
ENERERIER - ERBHREFMEKR
EREM -

RRIBEERMEL  AREREHETZE
Tt BIEEEMREEER - BT L
ENPW AR RERE - ARRBAEFLIEE
MIZARERRERE - AEETTBEBH
BREHB(CEL  BAEERERIRD
MFORFE - NI|EHA - AEEEBREA
REEMER RS BREUEARMNS
ITHHEEREZSEN ST T HIBREIERE
N o B TEFRURDAKRER - TR
BEYE  BEARICERKT MRS
BRAE - N AEBERERREERE
BEEM - RO ATFRIFEFRTSE
FISCIFBIENFE K -
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The Group will continue to strengthen waste reduction, recycling, R - NEBBEEMERE - QWL ER
and resource recovery initiatives across its operations as part of BF|FEEE  WERUEBEEREEELAE
its commitment to sustainable environmental management and & JRER °

responsible resource utilisation.

Non-hazardous waste' Unit FY 2025/26 FY 2024/25"
mEBERY B 2025/26 2024/25"
Total non-hazardous waste produced Tonnes 99.82 96.60
BEREYELLE U7
Intensity of non-hazardous waste produced Tonnes/million RMB Revenue 0.05 0.05
BRERRVELEDE W BT AR WA

Packaging Management BERER

As a retailer and brand management operator for fragrance and {ERBEAREMMEHNTEHE M IGE IR & E
cosmetic brands, the Group has limited direct influence over the ™ @ NEEY REHE A RHEMFTRE R
design and manufacturing of product packaging by brand ownersand & EREm BRI EEEZEHE - Af - K
suppliers. Nevertheless, the Group remains committed to addressing SR NBNERBEBWRIERBEREE

the environmental challenges associated with beauty packaging waste ~ T&1R B A R EFE m B REZEW IR
through end-of-life packaging recovery and recycling initiatives. BIERIBPREL -

During the reporting period, the Group complied, in all material ~RPIREHA - NEE LB E R ETEF
respects, with applicable laws and regulations relating to excessive ~ FEIAM - HEKRFIBHBEBRERBE
packaging and packaging management in Chinese Mainland, Hong ~BIRBEREERER - ERBEHREMEXR
Kong and Macao, and no incidents of material non-compliance &R FM °

were identified.

9 For FY 2025/26, non-hazardous waste mainly comprises disposed packaging materials and office waste, calculated using an estimation-based

methodology. The Group will continue to explore opportunities to further improve our waste data collection system.
0 P2025/26 TBFE  AREEENEEEEY I EFCESAEMHMENAZTEEY  HBEEREBGEEANEGH - REESFERR RELEEY
BB RS WERRRE - SIRARR TR LERIMENEE - IR EEYER MERRFERNERTE-
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The Group continued to adopt the principle of “minimum necessary
packaging”, seeking to minimise packaging material usage while
maintaining product protection, transportation safety, and product
quality. Internal packaging management measures were also
implemented to reduce unnecessary packaging consumption within
the Group’s own operations.

Unified management procedures were established for outer
carton packaging used within warehouse operations, together with
recycling and reuse practices for suitable packaging materials. To
further strengthen packaging management, the Group implemented
classification and handling procedures for packaging waste to
support compliance with environmental protection requirements.

The Group also recognises the importance of promoting
environmental awareness throughout its value chain. Where
practicable, the Group encourages suppliers and business partners

AEERERFIEEER]RE
HRERRE  BBXENEMREDN
RIRT - BATGER D BEMEER - B
B AREETTNEHEEBRIETHETA
MBRERER WAL TLENBE
YIRLHERE -

lif

AEECDEUSG—HWREBIMEBKER
B UHTAEERMHNEKLE
EEMER - E‘E—*bﬂ%ﬁﬁ%%ﬁ :

AEENHERREEZN D BEREER
o AXHRE iaiﬁ%% EHAEN -
BEAN - AREERE S B EERRE M

MEEMN - EATTERT ZSEI?-?ZI%D
HERREBRHARIHRARBEE

to support environmentally responsible packaging practices and BRERREENR @ BFHDEAIFE
resource conservation initiatives. R ERE R o
Packaging Materials Unit FY 2025/26 FY 2024/25"
BEMR B 2025/26 2024/25"
Paper boxes Tonnes 71.72 74.69
wa U7
Stretch wrap films Tonnes 3.94 5.19
BEAER Mg
Tapes Tonnes 4.95 5.45
B U
Wrap pillow Tonnes 13.03 11.27
WAL E g
Total consumption of packaging materials Tonnes 93.64 96.60
BEMHERRSE 17
Intensities of packaging materials Tonnes/million RMB Revenue 0.04 0.05
BEMEHERRE WE BT ARERA
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ECRERBBUERG

The Caring Company Scheme Recognition Geremony
| Release of the Caring Business Achievements Ovej 2

KC

COMMUNITY
HE

N4

Community Investment

The Group is committed to creating positive social value within
the communities in which it operates and recognises community
investment as an important component of its sustainability strategy.
In alignment with its business development direction and core
competencies, the Group focuses its community investment efforts on
promoting cultural exchange through fragrance, advocating wellbeing
and healthy lifestyle, and supporting industry knowledge sharing.
The Group also encourages employees to participate in community
engagement initiatives where appropriate and seeks opportunities to
collaborate with external organisations to maximise social impact and
community value creation. In recognition of its continued commitment
to corporate citizenship and sustainable development, the Group was
honoured with the “Caring Company” recognition by the Hong Kong
Council of Social Service for the sixth consecutive year during the
reporting period. The recognition reflects the Group’s ongoing efforts
in environmental protection, social responsibility, employee care, and
corporate governance, as well as its commitment to creating positive
and lasting value for the community.

Looking ahead, the Group will continue to review community needs
and explore opportunities to strengthen its community investment
initiatives in areas aligned with its business expertise and
sustainability priorities. The Group believes that promoting cultural
exchange and supporting industry knowledge development can
contribute to a more inclusive, creative, and sustainable community.
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Promoting Cultural Exchange through Fragrance

The Group believes that fragrance, art, and cultural experiences
can serve as meaningful platforms for community engagement,
cultural inclusion, and emotional connection. Through
collaborations with business partners, cultural organisations,
academic institutions, and community stakeholders, the
Group seeks to promote fragrance culture, encourage public
participation in cultural activities, and foster creative exchange
within the community.

During the reporting period, the Group organised and
participated in a range of fragrance-related cultural engagement
initiatives, immersive experiential activities, and public events
aimed at promoting community interaction and enhancing
appreciation of fragrance arts and lifestyle culture. These initiatives
included collaborations integrating fragrance experiences with
art, music, dining, festive activities, and community events to
strengthen cultural vibrancy and social connectivity.

Spreading the Spirit of Giving through Fragrance
and Cultural Experiences

NERE XL RRRBREED FHEP

During the reporting period, the Group collaborated with Montblanc
to participate in a charity Christmas market held at The Upper House
Chengdu, combining fragrance experiences, cultural engagement,
and charitable giving to support the local community. A portion of
the proceeds generated from the event was donated to a local non-
governmental organisation to support community projects and
assistance programmes for people in need. The collaboration reflected
the Group’s commitment to promoting social value creation and
community care through experiential and culturally engaging initiatives.

RMEHR - REEEMontblanclEF 2 HlPRA B S EE R MR
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French Fragrance Art Night in collaboration with the Consulate General of France

HZBE EBREAREET R DEABTABMZE]

The Group collaborated with the Consulate General of France in Shanghai to host the
“French Fragrance Art Night” in Shanghai under the theme “Starry Scents, Hearts
and Lights Intertwined”. The event reflected the Group’s commitment to fostering
cultural exchange and creating meaningful lifestyle experiences through the
integration of fragrance, art and sensory storytelling.

AEEEERE DERESESERPERNBTABRM IR WREER LAXBIATE R
BAGKEEBRAES BARENERPI R RMAERELEERBAOES -

Held within the French Consulate General, the immersive event brought together eight
internationally renowned fragrance houses, including CARON, HOUBIGANT, Lalique, Les
Néréides, Parfums de Marly, SOLFERINO, Trudon and Van Cleef & Arpels. Through curated
scent experiences and interactive activities, guests were invited to explore fragrance as a
form of artistic and emotional expression.

SEBARE EIBEEEEELTT [EBCARON  HOUBIGANT: Lalique~ Les Néréides Parfums
de Marly * SOLFERINO * Trudon&Van Cleef & Arpels SN\ EREMEE R M - 5 BB OEIN
EFERREHRE ZEGURZEAFERARMMBRKEEN BT -

Festive Season Book Donation - “Share the Light Through Books”
MEEEREEY —[EE5EE HFE]

As part of its year-end community engagement initiatives, the Group organised the
“Share the Light Through Books” campaign, encouraging employees to donate books to
support children’s education and reading development. A total of 41 books were collected
and donated through Tencent Charity’s book donation programme to a primary school in
Luoyang, Henan Province. In addition, employees participated in an online fundraising
initiative under the “Yangfan Book Donation Reading Programme”, demonstrating the
Group’s ongoing commitment to educational support and community care.

ERFREESEABN 8D ARERR EEEER AL BEREEY HHETRES
B IRREHERMEEE - BAPHEENAEE  WEBKAAREEREERBE T IREE
BT P/ NE e 1SN BTIREB2EHNIBENEN 8 R LEFRE  REAEEREXR
B BR AR EMEGE -
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Advocating Wellness and Healthy Lifestyle

The Group recognises that promoting physical, emotional
and social well-being is an important aspect of sustainable
development and long-term community resilience. During the
reporting period, the Group continued to advocate healthy
lifestyles and well-being through a range of community
engagement, employee wellness and outdoor sports initiatives
across Chinese Mainland. By integrating wellness advocacy,
emotional health awareness and active lifestyle promotion into
its brand and workplace engagement activities, the Group sought
to encourage healthier living, strengthen community connections
and foster a more people-oriented and supportive culture for

both employees and the wider community.

Promoting Healthy Lifestyles and Well-being through
Outdoor Engagement

Ultrasun promoted healthy lifestyles and community well-being
through outdoor sports and wellness initiatives across Chinese
Mainland. In collaboration with sports organisations and outdoor
communities, the brand supported activities such as running,
skiing, trail running and outdoor training programmes, while

promoting sun protection and preventive health awareness.

During the reporting period, Ultrasun sponsored major sporting
events, including the Gran Fondo Cycling Festival, the Qiandao
Lake Cycling Race and the Vasaloppet International Ski Festival.
Through these initiatives, Ultrasun encouraged active living,
community participation and outdoor well-being, reflecting its
commitment to public health and social value creation.

BERBEEELR
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Supporting Industry Knowledge Sharing

The Group recognises that knowledge sharing, industry dialogue
and academic engagement play an important role in supporting
innovation, entrepreneurship and sustainable economic
development. During the reporting period, the Group actively
participated in professional forums and educational initiatives
to share industry insights, market perspectives and business
experience with academia, industry practitioners and local SMEs.

R TRERER

REERE  KREA  EXEIRKEME
TEE BRI - AIXERMAHELELER
EREEER - NBEHRN - ~EEERS2
HEXRELHE LY HEMR ZRA
TRAMBPNERDZTERNR  mHEBEY
K B

Sharing Industrial and Entrepreneurial Insights

with Academia
HEMA S ZEXRAIZERAR

The Group continued to support industry
development and local entrepreneurship
through professional knowledge sharing and
stakeholder engagement initiatives. During the
reporting period, the Group’s Chief Executive
Officer, Ms. Chole Lam, participated in a closed-
door executive seminar hosted by The Hong
Kong Polytechnic University titled “Psychology
of Luxury Brands” The seminar brought
together industry professionals and academic
representatives, facilitating cross-sector dialogue
between academia and industry participants.

AEEREEBEXABINZTERNERRES 1T
FERNAMAIFLERE - RMEHMA AEEBEENT
EMFRLEEEET RS HEAKEERED
BE)NSEMHAPFHAN G  BHERERERRBMA
= (REBIT R B E R MBS AR

The Group believes that knowledge exchange and industry

AEBEBE - MBRXRNREXAFLHESE
o AEBRRMAUHEEXERAAERE

collaboration play an important role in supporting innovation,
entrepreneurship, and sustainable industry development.
Through participation in professional forums, educational
initiatives, and stakeholder engagement activities, the Group
seeks to contribute to the long-term development of the
fragrance, luxury, and lifestyle sectors while creating broader
social and economic value for the community.
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ESG REPORTING CODE CONTENTS INDEX

Part B: Mandatory Disclosure Requirements

B AT (ESG<F BI) &5
BES : MHIRERE

Paragraph
BR%

Description

Bk

Corresponding section and
remarks

EEEREE

13 Governance Structure
13 BIREE

14 Reporting Principles
14 EFRRA

15 Reporting Boundary
15 E R E

A statement from the board containing the following elements:

RMESFSHHNER  EhHEETIRE

(i) adisclosure of the board’s oversight of ESG issues;
() RESEFSHRE HeRERIFENEE

(i) the board’s ESG management approach and strategy,
including the process used to evaluate, prioritize and
manage material ESG-related issues (including risks
to the issuer’s businesses); and

(i) BFEGNRT L@ REREEH ERE - BE:T
i BRI EREENRE HBRELAEEEE
(BEHBETAEBORER) BBE &

(iii) how the board reviews progress made against ESG-
related goals and targets with an explanation of how
they relate to the issuer’s businesses.

(i) EEFWEIRRE - w2 REREME SRAER - I
R E MR EREIT A TS B RIE

A description of, or an explanation on, the application of

the following Reporting Principles in the preparation of

the ESG report:

?ﬁvgﬁg%@%ﬁﬁ%ﬁ%%% AR REIRIRE R eI A T 51 E

HREA -

Materiality: The ESG report should disclose:
EEM RIR - HGNERME B

(i) the process to identify and the criteria for the
selection of@aterial ESG factors;

() #AEERE HEgREAAZNBERERELERER
FIZER

(ii

if a stakeholder engagement is conducted, a description
of significant stakeholders identified, and the process
and results of the issuer’s stakeholder engagement.

(i) MBETADETHOEZE  EHNNE2RHOENM
MEBETARNEZRNOBIERER -

Quantitative: Information on the standards, methodologies,
assumptions and/or calculation tools used, and source of
conversion factors used, for the reporting of emissions/energy
consumption (where applicable) should be disclosed.

2t FRERFENE REA (0EA) TAMZE - 7
E BERSHETETANER - AR AR ERE RN
TIRIE TR B o

Consistency: The issuer should disclose in the ESG report
any changes to the methods or KPIs used, or any other
relevant factors affecting a meaningful comparison.
—H  BITARERE e REBRERRES; X
SARARGERUERNEE (A) MEMHEMTEFER LR
HEEE -

A narrative explaining the reporting boundaries of the
ESG report and describing the process used to identify
which entities or operations are included in the ESG
report. If there is a change in the scope, the issuer should
explain the difference and reason for the change.
FRIEIRIE 1y MEAMENERDE - MR L s
B EBMARE 28 RERBRENGEE - FEREES
Fois - BT ARREIRZEREEHREA -

Stakeholder Engagement and
Materiality Assessment

FESEREEENG

About this Report

Stakeholder Engagement and
Materiality Assessment

FrE2ERERENE

About this Report
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Part C: “Comply or explain” Provisions C#m : [ NEFRAARE R
KPls Description Reference and remarks
BRERER L] EEEEE

A. Environmental

AR

Aspect A1: Emissions

EBEAT : B

General Disclosure

—RRINER

KPIA1.1
AT

KPI'A1.3
A1.3

KPIA1.4
Al.4

KPI'A1.5
A1.5

KPIA1.6
A1.6

Information on:
BRABRYN - MKRTHEEES BEREEZERE
YIHIEESR

(a) the policies; and
(a) BUR : &

(b) compliance with relevant laws and regulations
that have a significant impact on the issuer
h#ﬁ%ﬁAﬁEﬁwEmﬁﬁié&ﬁWM§

relating to air and greenhouse gas emissions,
discharges into water and land, and generation of
hazardous and non-hazardous waste

The types of emissions and respective emissions data

BERCHIEAR K AR R BERR B ©

Total hazardous waste produced (in tonnes) and,
where appropriate, intensit
FEAGEREEYNES (UME) X (1ER) BE
(WABESEN - BHEEHEE) o

Total non-hazardous waste produced (in tonnes)
and, where appropriate, intensity
FrEEEEREEYEE (UEAE) X (Eh) =&
(MABES B - BEREAE) -

Description of emission target(s) set and steps
taken to achievg them _
M PTET S BERE B 1R R AE R 5 L B IR AT
R

Description of how hazardous and non-hazardous
wastes are handled, and a description of reduction
target(s) set and steps taken to achieve them
FIERIB A E R EREEMN 7L - REMATEI L8
BEE B R R AEDE LB EAERIA SR o

Eternal Beauty Holdings Limited Annual Report 2025/26

Greenhouse Gas Emissions and
Energy Efficiency
= RSB BE IR A

Water Management

KERERR

Waste Management

Y EE

During the reporting period, there
were no confirmed incidents of non-
compliance with relevant laws and
regulations that have a significant
impact on the issuer relating to air
and greenhouse gas emissions,
discharges into water and land, and
generation of hazardous and non-
hazardous waste.

AARERE B - 785 [ 3 4 3 A (AT
RHER  BRRBESRIEN - MK Kt
WS AENEZERYNELS
FTHEANEEBREATE 2 B
BERIBOIEEREM -

Greenhouse Gas Emissions and
Energy Efficiency

R = R B M B R M E

Due to the business nature of the
Group, air pollutant emissions are
not considered to be material topic.
ERAEEEBME - =ZR)5290
TEREZZHA -

Waste Management

BEEYEE

Waste Management
REZEY)E IR

Greenhouse Gas Emissions and
Energy Efficiency
BEREHEN B R

Waste Management
BEEME L

Waste Management

BEEYER
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KPlIs
BHRERER

Description

Reference and remarks
EHEEE

General Disclosure

—RRIEE

KPI'A2.1
A2.1

KPI'A2.2
A2.2

KPI'A2.3
A2.3

KPIA2.4
A2.4

KPI' A2.5
A2.5

Policies on the efficient use of resources, including
energy, water and other raw materials

ERERER (BIFEIR « KREMERME) B -

Direct and/or indirect energy consumption by type
in total (kWh in '000s) and intensity
RERAESMERER / SkHEEER (AE « "ah)
wiEe ( UWTETERE) REE (WUNEBESSE
7« BIERKHEETE) ©

Water consumption in total and intensity
HRKEREE (WAGESEN - §HERBAHE) -
Description of energy use efficiency target(s) set
and steps taken to achieve them

LA R] 7 M) BE IR 1 A Rt B AR R A B S L B AR PR
PRERH) 2 5] -

Description of whether there is any issue in
sourcing water that is fit for purpose, water
efficiency target(s) set and steps taken to achieve
them
ﬁﬁﬁﬂ@m%ﬁtﬂﬁ&ﬂﬁ%’uﬁﬁﬂﬁﬁﬁ
K B R R AEDEL B IRFIRRE SR

Total packaging material used for finished
products (in tonnes) and, if applicable, with
reference to per unit produced . B

B mATAEEMENES (BETE) & (ER)
GEEBMEE

Greenhouse Gas Emissions and
Energy Efficiency\
BE RSB REIR e

Water Management

KERER

Waste Management
REZETR
Greenhouse Gas Emissions and

Energy Efficiency
8= R B P M B R A R

Water Management
IREIRE 1
Waste Management
BEEYERE
Water Management
KEREE
Water Management

KEIRER
Water Management

KERERR

Packaging Management
BERER

General Disclosure

—RIEE

KPI A3.1
A3.1

Policies on minimising the issuer’s significant
impact on the environment and natural resources

BEBTAHRERRABRENERZENBR -

Description of the significant impacts of activities
on the environment and natural resources and the
actions taken to manage them

R IR EIRTNARABERNEANRZE KD R
EIEEHETENTTE

Greenhouse Gas Emissions and
Energy Efficiency
BE R EEHE R AR e

Water Management

KEIRETR

Packaging Management

BEEE

Greenhouse Gas Emissions and

Energy Efficiency
P 27 9 L Y

Water Management

KERER

Packaging Management
BEREE

HBERERADT 2025/26 F 3K
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KPls
RREMER

Description
B

Reference and remarks
EHBEETE

B. Social

B. & —EEKBLIER

Aspect B1: Employment
BEB1 : 2

General Disclosure

—fRIEE

KPI B1.1
B1.1

KPI B1.2
B1.2

Aspect B2: Health and Safety
[EHEB2 : ERELZ S

General Disclosure

—RIREE

Eternal Beauty Holdings Limited

Information on:
BRAE MR RE BEEREA  TERS - BRE - F
Ee ok  RERAREMFBERET

(a) the policies; and

(@) B&E + &

(b) compliance with relevant laws and regulations
that have a significant impact on the issuer
m)%?ﬁ%ﬁAﬁéﬁ%%%ﬁ%%@&ﬁ%%ﬁ

relating to compensation and dismissal, recruitment
and promotion, working hours, rest periods, equal
opportunity, diversity, anti-discrimination, and other
benefits and welfare

Total workforce by gender, employment type, age
group and geographical region

IR - EREAE (N2 BERE) - FRER KitE
EoHEEHEE -

Employee turnover rate by gender, age group and
geographical region

RIER - FiRAR KRB SRS RKLL X -

Information on:
E%%ﬁ?%lﬁﬁﬁﬁﬁﬁﬁéﬁ%%¥ﬁﬁ%

(a) the policies; and

(@) BE &

(b) compliance with relevant laws and regulations
that have a significant impact on the issuer

m)%?%%ﬁAﬁéﬁ%%%ﬁ%%@&ﬁwmﬁ

relating to providing a safe working environment

and protecting employees from occupational
hazards

Annual Report 2025/26

Human Rights and Prevention of
Child and Forced Labour
AREARFE R [y 1F 2 T Basg A 45 T

Talent Attraction, Development and
Retention

AT RS - BHRERE

Diversity, Equal Opportunity, and
Inclusion
SRk TSR

During the reporting period, there
were no confirmed incidents of non-
compliance with relevant laws and
regulations that have a significant
impact on the issuer relating to
compensation and dismissal,
recruitment and promotion,
working hours, rest periods,
equal opportunity, diversity, anti-
discrimination, and other benefits
and welfare.

ARG HAA » 7N 52 (B 3 8 55 A (]

KHER - BHMKEE  HBELS

o ITERE - BRER - TEHRE %

ot~ RUEAR A R H A0 558 R AR A&

FTHHANEEERKEATE 2 HEE

ERAOINEREM

People
AT

People
AT

Occupational Health and Safety
BERE - 2Bl

During the reporting year, there
were no confirmed incidents of
non-compliance with relevant
laws and regulations that have a
significant impact on the issuer
relating to providing a safe working
environment and protecting
employees from occupational
hazards.

TSRS BT - 785 0 A B A (]

KRR - BstiRft e 2 TIERm MR

BEESBEBELEESHEANSE

EBRERTE ZEER RGN

BREMN-
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KPIs Description Reference and remarks
BERENER B EEEEE
KPI'B2.1 Number and rate of work-related fatalities There were no work-related
B2.1 occurred in each of the past three years including  fatalities occurred in the past three
the reporting year years.
BE=F (BHEERFE)BFEAITHOAZERLE RBE=ZF (BEAREH) AN I
& o EEEFMETITHROESR -
KPI B2.2 Lost days due to work injury People
B2.2 EIGEETIERS - AF
KPI B2.3 Description of occupational health and safety  Occupational Health and Safety
B2.3 measures adopted, how they are implemented and ~ BkEfERE - 22 8GN

General Disclosure

—MRIEE

KPI B3.1
B3.1

KPI B3.2
B3.2

General Disclosure

—ARINER

KPI B4.1
B4.1

KPI B4.2
B4.2

monitored
F P B AN A B S 2 R B2 245 B - DA RAERABAT I
BERPIE o

Policies on improving employees’ knowledge and
skills for discharging duties at work. Description
of training activities

ERRAEEET TEBENMNBRRRENECR - 1
MIFFES -

The percentage of employees trained by gender
and employee category

RUERREERS (ERERE  TREERE)EH
HXIEE B DL °

The average training hours completed per
employee by gender and employee category
gl&%l LESHAIES - §RESTKREIIN TR

Information on:

BRAMIEE TekogH4 TH

(a) the policies; and

(@) B &

(b) compliance with relevant laws and regulations
that have a significant impact on the issuer

b) BTHEATAREAZENMEEER RGINE

)

relating to preventing child and forced labour

Description of measures to review employment
practic;es to avoid child and forEed labour

TR RIE BN ERABEET RAFIST
Description of steps taken to eliminate such
practices when discovered

R B IE RGN E R A BB AT BRI 228K

Learning and Development
HYIEER

Learning and Development

R

Learning and Development
HYIEER

Human Rights and Prevention of
Child and Forced Labour
AREARIZ Ry IE 8 TEagia 25 T

During the reporting period, there
were no confirmed incidents of non-
compliance with relevant laws and
regulations that have a significant
impact on the issuer relating to
preventing child and forced labour.
ARG EAA - AN B0 M A A
KR - BB IEET RoRHIS TE
THHAEBEBREATE Z X
BRIROIEEREN -

Human Rights and Prevention of
Child and Forced Labour
AMEARFE Ry 8 T 8aag3A 28 T
Human Rights and Prevention of
Child and Forced Labour
ARERIE Ry L& T Bsg:a 25 T

HBERERADT 2025/26 F 3K
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KPls
RREMER

Description
B

Reference and remarks
EHBEETE

Aspect B5: Supply Chain Management
[EEBS : fiEREE

General Disclosure

— AR R

KPI B5.1
B5.1

KPI B5.2
B5.2

KPI B5.3
B5.3

KPI B5.4
B5.4

Policies on managing environmental and social
risks of the supply chain
ERHEIEHERIE Rt @ RBREUR o

Number of suppliers by geographical region

iR B HEREE o

Description of practices relating to engaging
suppliers, number of suppliers where the
practices are being implemented, and how they
are implemented and monitored

A RERE B OLER BB O - (A EBITHRIE HIA (it
EREEA - AMMEERTRESRTE -

Description of practices used to identify
environmental and social risks along the supply
chain, and how they are implemented and
monitored

HALE BRI RS G EIRET IR IE R g B a8
Bl - ARAEBRITREER A o

Description of practices used to promote
environmentally preferable products and services
when selecting suppliers, and how they are
implemented and monitored

R ERE R RS ARREmRRGNE
Bl > ARAEBIRNIT REER T ©

Aspect B6: Product Responsibility

EBmB6 : EmET

General Disclosure

—fRINEE

KPI B6.1
B6.1

KPI B6.2
B6.2

KPI B6.3
B6.3

KPI B6.4
B6.4

KPI B6.5
B6.5

Information on:
EHFIRMEREBORERRZ S  KE  BEE
ABEE AR BN

(a) the policies; and
(a) B &

(b) compliance with relevant laws and regulations
that have a significant impact on the issuer
m)%?%%ﬁAﬁEﬁ%%%ﬁ%&&&ﬁwmﬁ

relating to health and safety, advertising, labelling
and privacy matters relating to products and
services provided and methods of redress

Percentage of total products sold or shipped
subject to re\:/calls for safety and health reasons
EEUEEREmAE T E % 2 R R R MR DK
WEDL °

Number of products and service related
complaints received and*hovv they are dealt with
BRI i MURTS VIR AR BUE A MBI 0% -
Description of practices relating to observing and
protecting intellectual property rights

it B RARE AR E R ARV B o
Description of quality assurance process and
recall procedures

il AU S ARE 1B AR X 7 B T

Description of consumer data protection and
privacy policies, and how they are implemented
and monitored
ﬁ%ﬁ%%ﬁﬂﬁ@&ﬁ%ﬁ%'uﬁmﬁﬁﬁ&%
BIE °

Eternal Beauty Holdings Limited Annual Report 2025/26

Responsible Supply Chain
Management
BERIHEREER

Responsible Supply Chain
Management
BEEHEREE

Responsible Supply Chain
Management

BEEHERERE

Responsible Supply Chain
Management

BREHEREE

Responsible Supply Chain
Management

BREEHERER

Product Quality and Safety
EmmEETE
Responsible Marketing and
Labelling

BRI HEEEMER
Intellectual Property Right
TN E

Privacy, Data Protection and
Cybersecurity

FLRBRIE - ERRERBRLE

Product Quality and Safety
EmmEETE

Service Quality and Complaints

Handling
PR om & B R R R R B IR

Intellectual Property Right
HEE

Product Quality and Safety
EmmE T s

Privacy, Data Protection and
Cybersecurity

TLRBREE - EHRELBELE
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KPls
FHRERER

Description
A

Reference and remarks
EHEEE

General Disclosure

—RRIEE

KPI B7.1
B7.1

KPIB7.2
B7.2

KPI B7.3
B7.3

Information on:

BRI LR - B8R - A ROEARE -

(a) the policies; and

(a) B &

(b) compliance with relevant laws and regulations
that have a significant impact on the issuer
w)ﬁ?%%ﬁAﬁEﬁ%%%ﬁ%i&&ﬁ%%ﬁ

relating to bribery, extortion, fraud and money
laundering

Number of concluded legal cases regarding
corrupt practices brought against the issuer or its
employees During the Year and the outcomes of
the cases
REBRBAAEETALEESREIERENEITH
AARMEVENE RAFAER °

Description of preventive measures and
whistleblowing procedures, and how they are
implemented and monitored

A E i R BWET - A REERITRERS

& e

Description of anti-corruption training provided to
directors and staff
fHmESR KRB TRENREFE -

Business Ethics
[BEIEE

During the reporting period,
there were no incidents of non-
compliance with relevant laws and
regulations that have a significant
impact on the issuer relating to
bribery, extortion, fraud and money
laundering.
RAREERA - ANEE L HE B WE
B RATEREERE - 1R - HEEROER
AR 2 AR FAASIEE o
Business Ethics

[EESEL

There was no legal case regarding
corrupt practices concluded during
the reporting period.
RARERA - AEERHEEWE
BRI EE R R BV E R 2 AR
f@éﬁ%ﬂ%ﬁ* TMEEA SRR ITRZIE
Business Ethics

REEE

Business Ethics
[SE3CE

General Disclosure

—ARIER

KPI B8.1
B8.1

KPI B8.2
B8.2

Policies on community engagement to understand
the needs of the communities where the issuer
operates and to ensure its activities take into
consideration the communities’ interests

BRI RS EIR T iR L& P R TR E AR 3
BEBEE R EFEOBER

Focus areas of contribution \
EXEREE (UHE  BHEEE BIFK - #&
Bk 85) -

Resources contributed to the focus area

EETEEABHAER (NSHHLRRE) o

Community Investment

HEREE

Community Investment

HRIRE

Community Investment

HEREE

ERERBRAT 202526 F 3R
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Part D: Climate-related Disclosures D #H @ RIZHEBERE

Reference Paragraph
B%

Description

B

Reference and remarks

SRET

Governance
=RV

B /A

19 IFRS S2 para. 6
19

An issuer shall disclose information about:

BOTANERBEEBATTENER

(a)

the governance body(s) (which can include a
board, committee or equivalent body charged
with governance) or individual(s) responsible
for oversight of climate-related risks and
opportunities. Specifically, the issuer shall
identify that body(s) or individual(s) and disclose
information about:

BB BB RIEARE RN SR RIR i (AR
BEFg ZEERHMAZRERE) SEANE
ile BRBME - BT ARELABEESEA KR
BUTEM :

(i) how the body(s) or individual(s) determines
whether appropriate skills and competencies
are available or will be developed to oversee
strategies designed to respond to climate-
related risks and opportunities;

(i) ZEBREANAEEZENNEREEFEE
B B AR 05 (B 0 2R B5 S e 3 S 11 AR A R ez A
HEEB ) SRR

(i) how and how often the body(s) or individual(s)
is informed about climate-related risks and
opportunities;

(i) MBI AABTRIGEERBAEEN TN

FIEE ;

(iii) how the body(s) or individual(s) takes
into account climate-related risks and
opportunities when overseeing the
issuer’s strategy, its decisions on major
transactions, and its risk management
processes and related policies, including
whether the body(s) or individual(s) has
considered trade-offs associated with those
risks and opportunities;
ZRBSEAEEEBRITANEKR SR 5
R EE AN b B IR A2 Fr MARRABUR RO @A - 40
o] 2 R 5 AE B R PR AN 3B - B 45z A sl M

A A E B %% R A R b A1 S A
R T A

how the body(s) or individual(s) oversees the
setting of, and monitors progress towards,
targets related to climate-related risks
and opportunities (see paragraphs 37 to
40), including whether and how related
performance metrics are included in
remuneration policies (see paragraph 35);
and

Z MR DB A A0 {a] B5 B 75 A U1 A 9 L B AN
B ERGC W ERERER (RFEITRES
4LOER) - BVFE 2 A0 % HE A 48 A 1 A A S5 B IR
KA R AA (RE3LER) + &

(iii

=

(iv

=

(iv

Eternal Beauty Holdings Limited Annual Report 2025/26

Sustainability Governance
Structure;

AREERELARE

Climate Change
RIREL
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Reference Paragraph
B%

Description
Ex:

Reference and remarks

SHRET

Strategy
PREE

20 IFRS S2 para. 10
20 R R R RS

(b) management’s role in the governance
processes, controls and procedures used to
monitor, manage and oversee climate-related
risks and opportunities, including information
about:

(b) ERBERNUER B8 LEERIREMERE
BEOERMRE  BERERLEFTHNAE - BE)
TER

(i) whether the role is delegated to a specific
management-level position or management-
level committee and how oversight is
exercised over that position or committee;
and

() ZACEERERABENEEEASHER
EéEﬁM&WWﬁ%Aéiéééﬁﬁ%
AX -

(i) whether management uses controls and
procedures to support the oversight of
climate-related risks and opportunities and,
if so, how these controls and procedures are
integrated with other internal functions.

(i) BIEEr A0 EEERMEF &SRR
R FIE  InF - ELEERERET
Lnfer ERE A N EDERRE B PTETTRE S o

An issuer shall disclose information to enable
an understanding of climate-related risks and
opportunities that could reasonably be expected to
affect the issuer’s cash flows, its access to finance
or cost of capital over the short, medium or long
term. Specifically, the issuer shall

BT ANARBHEN - UEABRBRHESIEEHA R

B pHISAREIFEERERE  MEARENERKAR

R IZAERAE R IS - BEEMmE - BITAE :

(a) describe climate-related risks and opportunities
that could reasonably be expected to affect the
issuer’s cash flows, its access to finance or cost
of capital over the short, medium or long term;

(a) Ml EIRTEHAARE/ERE ] - PEASKREARZEBITA
WEEME « RERENERKAH RIEEBERER
M S

Sustainability Governance Structure
AIFEEREGRE

Climate Change

TIREE

Climate Change

FIREE

ERERBRAT 202526 F 3R
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Reference Paragraph Description Reference and remarks
22 LA EEEEE

(b) explain, for each climate-related risk the issuer Climate Change
has identified, whether the issuer considers RIREE
the risk to be a climate-related physical risk or
climate-related transition risk
(b) HBITAEHINEFERIEEBRRE - BEETA
B A R A B\ B A2 B LM% A 2 47D 2R [ B =X B SR AR A
PSR R

(c) specify, for each climate-related risk and Climate Change
opportunity the issuer has identified, over which RIRZL
time horizons - short, medium or long term -
the effects of each climate-related risk and
opportunity could reasonably be expected to
occur; and

(c) BMBEITACLBANBIERAIKAERRERAMESE - B
aauﬁﬂﬂEAIETEHHTQE%%%?V\H‘DE%F%% (=

H - hHEERE)
(d) explain how the issuer defines ‘short term’, Climate Change
‘medium term’ and ‘long term’ and how these siEEL

definitions are linked to the planning horizons
used by the issuer for strategic decision-
making.

(d) BT AMAEREY  PHLER  UREL
SE 25 A0 fa] B L SRBROR TE AR 2 #5 [ #44 -

21 IFRS S2 para. 13 An issuer shall disclose information that enables -
21 EBRAFEER an understanding of the current and anticipated
effects of climate-related risks and opportunities
on the issuer’s business model and value chain.
Specifically, the issuer shall disclose:
'Eé‘ﬁ/\/,j)hgpa/\Tﬂﬁﬁﬂﬂﬁf%ﬂl"*ﬂ%@ﬁﬁ%ﬁﬁ%
AFMEBEENEFMBERZENENR - AfgmE - #1
/,\{/EZZHT&ES

(a) a description of the current and anticipated Climate Change
effects of climate-related risks and RIREL
opportunities on the issuer’s business model
and value chain; and

(a) H SR 4B 8 [ P AN 38 Y 384T A B TSR A AN(E
BHEMNZIMEHRZE &

(b) a description of where in the issuer’s business Climate Change
model and value chain climate-related risks and RIREL
opportunities are concentrated (for example,
geographical areas, facilities and types of
assets).

(b) HEMIEEITANEBRAMEEHET - RIFEER
gg%ﬁ%&%ﬂiﬂ R 75 (Blan - ERE L - RERE

K ;;:H: o
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Reference Paragraph
BR%

Description
t A8

Reference and remarks
EHEEE

22 IFRS S2 para. 14
22 SRESFIRER

An issuer shall disclose information that enables
an understanding of the effects of climate-related
risks and opportunities on its strategy and decision-
making. Specifically, the issuer shall disclose:

AT AZRIER RN T AR R A A P AN S EL SRS D
IRRHFZENEM - BBME - BT ARKE :

(a) information about how the issuer has responded

=

to, and plans to respond to, climate-related
risks and opportunities in its strategy and
decision-making, including how the issuer plans
to achieve any climate-related targets it has set
and any targets it is required to meet by law or
regulation. Specifically, the issuer shall disclose
information about:

B REAT NSRS SR B H SRS RUR 5K o 40 4a]
ESRIEAERAR R ERNE - BEETAGE
4n{e] B 2R (] B P ek ROSRIRARRE B AR - DA R AR
ERSCERBNETNER - BBME - BITAR
WEELATER

(i) current and anticipated changes to the
issuer’s business model, including its
resource allocation, to address climate-
related risks and opportunities;

(i) A R LM% B [ e R 46 368 T 72 & AT 2 T ER G 2R
g%%ﬂ\%%*ﬁﬁ(@%ﬁiﬁ@ﬁ%)T’Eﬁﬁ’\]%

(i) current and anticipated adaptation and
mitigation efforts (whether direct or
indirect);

(i) BASTEBRETREERIORE TIE(E
B HE)

(iii) any climate-related transition plan the
issuer has (including information about
key assumptions used in developing its
transition plan, and dependencies on which
the issuer’s transition plan relies), or an
appropriate negative statement where the
issuer does not have a climate-related
transition plan; and

(iii) T NEREREEFEEL B (REH EE
R EIRE AN E2MRAEM - U RZaTE
PERFER R 32 ) - Sl BT AL KRB SRR A
2 - AVEEE A EEHR

(iv) how the issuer plans to achieve any climate-
related targets (including any greenhouse
gas emissions targets (if any)), described in
accordance with paragraphs 37 to 40; and

(iv) BT AR EIRE 37 2 40 B Pt &9 £ (7]
?%*E? B (BEEMAZEREHENEE (N

information about how the issuer is resourcing,
and plans to resource, the activities disclosed in
accordance with paragraph 22(a).

BRAZEIT A E AT NS R ET BRI R IRIR S 22(a) R
WERHITENIREER

Climate Change

TR

Climate Change

TIREE
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Reference Paragraph Description Reference and remarks
22 LA EEEEE

23 IFRS S2 para. 14 An issuer shall disclose information about the Climate Change

23 HERFIRE progress of plans disclosed in previous reporting RIREE

years in accordance with paragraph 22(a).
BT NBRBELN S ERANIZRE 22(a) RFTH BT

FHPERE o

24 |[FRS S2 para. 16 An issuer shall disclose qualitative and quantitative

24 BTG « BIFSRIAK  information about:

Reng - BRMBsEE HOTAEREATEENE(ER

(a) how climate-related risks and opportunities
have affected its financial position, financial
performance and cash flows for the reporting

BT NFERE R ER O B

year; and

(a) X6 R8RS FIHE S LA (A
BIRR - BBRERBEERE &

(b) the climate-related risks and opportunities
identified in paragraph 24(a) for which there is a
significant risk of a material adjustment within
the next annual reporting year to the carrying
amounts of assets and liabilities reported in the
related financial statements.

(b) BFEHER T —ERFERAABHRRPNEE
MEEROEEEEEZAENERNEARE - AR
F24(a) P BEBIH SRR B E o

25 IFRS S2 para. 16 The issuer shall provide qualitative and quantitative

25 BRSO - BI7§3R3IA K disclosures about:

Bent - RPMBEE BOAEREATEENE(LER

(a) how the issuer expects its financial position
to change over the short, medium and long
term, given its strategy to manage climate-
related risks and opportunities, taking into

consideration:

(a) BT ALRE B H E 1 5 15 4E B | Fo M A 388 1) o g
& - WEBEATRIE - HREMBEARERE -
PEHRRBAR AR

(i) its investment and disposal plans; and

(i) ERBENRES &

(i) its planned sources of funding to implement
its strategy; and

(il ERERRBATHESHAINESRIR &

(b) how the issuer expects its financial performance
and cash flows to change over the short,
medium and long term, given its strategy to
manage climate-related risks and opportunities.

(b) EMEIT NEERIEAE BRSNS - K38
STHUBEERReRSERE  PEHRRENE

e =

Eternal Beauty Holdings Limited Annual Report 2025/26

Climate Change
RIREL

There is minimal risk of a
substantial adjustment occurring in
the upcoming annual reporting year.
BN 2R Ry ™ — (B4 2 s B
B BBRFBENRRIEE o

Climate Change
RIRRIL

The Group does not currently
expect climate-related risks and
opportunities to have a material
impact on its financial position,
financial performance or cash flows
over the short, medium or long term.
Looking ahead, we will consider
the practicality and usefulness
of undertaking more detailed
quantification of the financial
effects of climate-related factors,
with a view to incorporating such
analysis into future reporting where
appropriate.

7N 5 15 38 Hf R Ak AR R Rl P e B TR AR
B mBRREAR - SHIEBRRL
BB RBEeREL TS ELES K
B o R REBESGTERS DR
REAREZZ BT EETERTE
EVATATIE - PARRA S SRR 45 B e 2 3%

& o
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RE - HERERRE

Reference Paragraph
BR%

Description
t A8

Reference and remarks
EHEEE

26 IFRS S2 para. 22
26 RUIEFIE

An issuer shall disclose information that enables
an understanding of the resilience of the issuer’s
strategy and business model to climate-related
changes, developments and uncertainties, taking
into consideration the issuer’s identified climate-
related risks and opportunities. An issuer shall
use climate-related scenario analysis to assess
its climate resilience using an approach that is
commensurate with an issuer’s circumstances. In
providing quantitative information, the issuer may
disclose a single amount or a range. Specifically,
the issuer shall disclose:
EEZBRIT AR BN RIZEBRRMEER - FITA
ARBEEN - AT RBEIT AR EEBEXER
RS - BRI EE MR o BT ABKRER
ESAERE R MU - (£ R IRIEREIE = o T RET R E
AR - REBLENRF - BITATREE —HEX
EFEEHE - BEmE - BT ABKE :

(a) the issuer’s assessment of its climate resilience
as at the reporting date, which shall enable an
understanding of:

(a) ?’%‘g)\ﬁ?@%i& HEHRRIDEOTE - EEBR

LF N

(i) the implications, if any, of the issuer’s
assessment for its strategy and business
model, including how the issuer would need
to respond to the effects identified in the
climate-related scenario analysis;

(i) BOTANDMERTERBAMEBEXNZE
(ME)  BIEETAFENFEERIEERE
ENTHEENZE

(i) the significant areas of uncertainty
considered in the issuer’s assessment of its
climate resilience; and

(i) BT AHREEIEOTEPE RN EATEE
EEMEE &

(iii) the issuer’s capacity to adjust, or adapt
its strategy and business model to climate
change over the short, medium or long term;

(iii) BT ARBRIZERFARELES - PEHFKRE
RIEMEBSIEA AN

Climate Change

TR
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Reference Paragraph
BR% B

Description

Reference and remarks
EHBEETE

(b) how and when the climate-related scenario
analysis was carried out, including:
(b) fofa] R W31 T RURAE RIS |0 4T - B4E -

(i) information about the inputs used,
including:

(i) EANBAZE B

(N

7)

which climate-related scenarios the
issuer used for the analysis and the
sources of such scenarios;
%gAE%ﬁ¢ﬁﬁ%ﬁﬁﬁ%%%&ﬁ
R

whether the analysis included a diverse
range of climate-related scenarios;

DTRBRESBETRNRIFERES

whether the climate-related scenarios
used for the analysis are associated
with climate-related transition risks or
climate-related physical risks;
ANTFEANEIEEBERED ERIKE
R AL [ f ol AR AR IR AR A R

whether the issuer used, among its
scenarios, a climate-related scenario
aligned with the latest international
agreement on climate change;
EITAERBETRAEA T BEHRIE
LB 8 —BEE =

why the issuer decided that its chosen
climate-related scenarios are relevant
to assessing its resilience to climate-
related changes, developments or
uncertainties;

BT AN RAIRAPTE R RIR AR S = 8
AHE HSE AR ARRA 4L - B RS REE A
FEAERE

time horizons the issuer used in the
analysis; and

BITAED MR AEANERBE : &

what scope of operations the issuer
used in the analysis (for example, the
operation, locations and business units
used in the analysis);
BITADPTRE D 2 EHE (HID AT
TREREIEMS RN

(ii) the key assumptions the issuer made in the
analysis; and

(i) BITAESTPAAENRBEEERR

(i) the reporting year in which the climate-
related scenario analysis was carried out.

(i) EITRIKAARIE R DT HOERES -

Eternal Beauty Holdings Limited Annual Report 2025/26

Climate Change
FIRL
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RE - HERERRE

Reference Paragraph
B%

Description
B9

Reference and remarks

EEREE

Risk Management

[ B i 2
27 IFRS S2 para. 25

An issuer shall disclose information about:

BATANABBIATEM

(a)

(a)

the processes and related policies it uses to
identify, assess, prioritise and monitor climate-
related risks, including information about:

AT AARER - sHEREERRER - AREES
PRBESVRFERNOMELBEBRER - BEA
BT HEMNE ;

(i) the inputs and parameters the issuer
uses (for example, information about data
sources and the scope of operations covered
in the processes);

(i) BITARANEAER RS2 (HI0E R
REFFRENEBEE)

(i) whether and how the issuer uses climate-
related scenario analysis to inform its
identification of climate-related risks;

(i) BT ARA RO A RIE ARG = 0 T 2R
/“1'] RUEFERE R

(iii) how the issuer assesses the nature,
likelihood and magnitude of the effects of
those risks (for example, whether the issuer
considers qualitative factors, quantitative
thresholds or other criteria);

(i) FITAMA T EERRAZEMEE - faE
MREE (HIMBETARNEZEREMEER - 8
{EPItE s E M FT R

(iv) whether and how the issuer prioritises
climate-related risks relative to other types
of risks;

(iv) ?XTT/\—Jﬁ&QDﬁE‘ﬁﬂ RARRA R B AR A E At
AR R BIRHES

(v) how the issuer monitors climate-related
risks; and

(v) BETAMAERERGEABRR @ &

(vi) whether and how the issuer has changed
the processes it uses compared with the
previous reporting year;

(vi) B2 F—{EEREAAELL - 31T AR A R An{A &
HERRIRE

the processes the issuer uses to identify,
assess, prioritise and monitor climate-related
opportunities (including information about
whether and how the issuer uses climate-
related scenario analysis to inform its
identification of climate-related opportunities);
and

AT AARER - eHERIRIEEEE - AREEE

RESEZESWRFERARE (BEETARTAR

AA{R] 5 B SRR ABBA TS = 9 T R SRR B A B 1Y

) &

the extent to which, and how, the processes

for identifying, assessing, prioritising

and monitoring climate-related risks and
opportumtles are integrated into and inform the
issuer’s overall risk management process
ﬁﬂﬂﬁ@ﬁﬂﬁ’*ﬂ%@ﬁ’ﬁ%ﬂz%l FHE -~ BRI FEs

MR RINARAZITANBERREERE -
L‘A&Eﬂ)\ﬁ’ﬂiﬁéﬁuﬁ ©

Climate Change

RIREE

Climate Change

RIREL

Climate Change

IR

B
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Reference Paragraph Description Reference and remarks
BR% A8 EEERGE

Metrics and Targets

RN R

28 IFRS S2 para. 29 An issuer shall disclose its absolute gross =

28 BERIEHEN greenhouse gas emissions generated During the

Year, expressed as metric tons of CO; equivalent,
classified as:
BOANERBERPANAEREEEBERE (UAA
M_E(tIREERT) DA :

(a) Scope 1 greenhouse gas emissions; Climate Change

(a) BER=REBEEN Pk did

(b) Scope 2 greenhouse gas emissions; and o

(b) BEJRERBHN : & greennogse Gas Emissions and

r ici

(c) Scope 3 greenhouse gas emissions. m ﬁg&?ﬁFﬁ&&Aztﬁfﬁ;—(

(c) MEIEZTEHM - AERIEARSFERAE
29 IFRS S2 para. 29 An issuer shall: -
29 RERIEHN BITANE -

(a) measure its greenhouse gas emissions in Climate Change

accordance with the Greenhouse Gas Protocol: RIREE

A Corporate Accounting and Reporting Standard
(2004) unless required by a jurisdictional
authority or another exchange on which the
issuer is listed to use a different method for
measuring greenhouse gas emissions;

(a) RIEBEBERAABTALTZS —RIMEEE
o BRBETABRRBOREREZEER : 0¥
REEMERE (2004 5F) )t BB TR

(b) disclose the approach it uses to measure its Climate Change
greenhouse gas emissions including: RIRE(L

(b) BEEMARASREERBIRNIE B

(i) the measurement approach, inputs and
assumptions the issuer uses to measure its
greenhouse gas emissions;

() BITARRGTEEAEREBHRNAERE
BAER RERE

(i) the reason why the issuer has chosen
the measurement approach, inputs
and assumptions it uses to measure its
greenhouse gas emissions; and

(i) BITARMERZ 87  BABHRRE
HEREREEN &

(i) any changes the issuer made to the
measurement approach, inputs and
assumptions During the Year and the
reasons for those changes;

(i) BT AEESRBEAE DL HAERRER
ETHWEREEUREERA

(c) for Scope 2 greenhouse gas emissions disclosed Climate Change
in accordance with paragraph 28(b), disclose RIREE
its location-based Scope 2 greenhouse gas
emissions, and provide information about any
contractual instruments that is necessary to
enable an understanding of the issuer’s Scope 2
greenhouse gas emissions; and
(c) BARIRE 28(b) RILFERFHIE 2R = RESHEM &&g
Eui‘&ﬁﬁ'ﬁ%/ﬁﬁ’]%ulz/ ERBHN - WIREEF
BV TR ER AR ENXENEN - &
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Reference Paragraph
BR%

Description
t A8

Reference and remarks
EHEEE

30 IFRS S2 para. 29
30 FIxAERA A @ fR

31 IFRS S2 para. 29
31 RURABRG IR/ b

32 IFRS S2 para. 29
32 MRS

(d) for Scope 3 greenhouse gas emissions disclosed
in accordance with paragraph 28(c), disclose
the categories included within the issuer’s
measure of Scope 3 greenhouse gas emissions,
in accordance with the Scope 3 categories
described in the Greenhouse Gas Protocol
Corporate Value Chain (Scope 3) Accounting and
Reporting Standard (2011).

BMIRIEFE 28(c) RIBEM S E R ERABHN - BRI
CRERBRERBR  CXEEE (HE3) REH
MEFLE (20114F) ) Frill & E 3 B FEE 1T A
FrESHEIAEREHMRTEESHER -

An issuer shall disclose the amount and percentage
of assets or business activities vulnerable to
climate-related transition risks.
BINARBASXRIGEAELRREENEENE
HEBNSBREDLL ©

(d

An issuer shall disclose the amount and percentage
of assets or business activities vulnerable to
climate-related physical risks.

BT NARBASXREEBYERRTENEELE
HEBNESBREIL

An issuer shall disclose the amount and percentage
of assets or business activities aligned with
climate-related opportunities.

BITABRBRBR S RRIGEBARENEENER DS
BEREIL -

Climate Change
RIRL

Climate Change
RIREL

Given the nature of the Group’s
business, climate change has been
assessed as a non-material issue
in relation to the Group’s direct
operations.

ERAREEXBKIEE - RIEZ(RA
SHECERCETRATRIFEES

o

Climate Change
FERIE

Given the nature of the Group’s
business, climate change has been
assessed as a non-material issue
in relation to the Group’s direct
operations.

ERAEEEBNEE - REZECRA
SHCERLCETHATRIFEES

o

Climate Change
RIREE

Given the nature of the Group’s
business, climate change has
been assessed as non-material
in relation to the Group’s direct
operations. Accordingly, the
proportion of assets and business
activities currently aligned with
climate-related opportunities
is limited and not considered
significant.

ERNAEEEKEE - RIERELERA
SECEEREERRATRIEERSR
78 o HER(RAEMERBIENT 2 BENE
BEBH SRR -

ERERBRAT 202526 F 3R
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Reference Paragraph

B%

Description
B

Reference and remarks
EHBEETE

33 IFRS S2 para. 29
33 EANER

34 IFRS S2 para. 29
34 MEMHREE

35 IFRS S2 para. 29
35 Ff

36 IFRS S2 para. 32
36 TR

An issuer shall disclose the amount of capital
expenditure, financing or investment deployed
towards climate-related risks and opportunities.
BITANERBEARNRIGAERRAEBHNERRSE -
BHRENSHE ©

An issuer shall disclose:

BT NARBWT

(a) an explanation of whether and how the issuer is
applying a carbon price in decision-making (for
example, investment decisions, transfer pricing,
and scenario analysis); and

(a) BREEZETT ARIA MANAAR S B e AARE B (140
RERK EBFERBESEON &

(b) the price of each metric tonne of greenhouse
gas emissions the issuer uses to assess the
costs of its greenhouse gas emissions; or an
appropriate negative statement that the issuer
does not apply a carbon price in decision-
making.

(b) FEIT ARRRHEERE REEHF B & AR
REHFWETEE

%F%\EE§%%ﬁx NBB R+ BRI
EfE °

An issuer shall disclose whether and how
climate-related considerations are factored into
remuneration policy, or an appropriate negative
statement. This may form part of the disclosure
under paragraph 19(a)(iv).

BITANBRK ﬁ%ﬁﬁ%ﬁl%Tﬁ&mﬂWA%Mﬁ
R IRMLE BEER o &0 feiEKIRIREE 19(a)
(M&%ﬁ%&%%—%ﬁ

An issuer is encouraged to disclose industry-
based metrics that are associated with one or more
particular business models, activities or other
common features that characterise participation
in an industry. In determining the industry-based
metrics that the issuer discloses, an issuer is
encouraged to refer to and consider the applicability
of the industry-based metrics associated with
disclosure topics described in the IFRS S2 Industry-
based Guidance on implementing Climate-related
Disclosures and other industry-based disclosure
requirements prescribed under other international
ESG reporting frameworks.

ARG PrEEEETT AR ER RS Z IR T H EBER
MEBABANITHEER  AE2EFMTERREEE
BRTTEIEMR « R TRBIPLLITEIERN - AR S
AN ETT A2 E ((RIRR B A5 3R s P RRAB IR BR 22 RIS 2557 )
IRBEIER) MEMBIRIRE - & REAREER
FE R IT RN ER ZSRpTAlp) R BE - REMRRA YT T 3 4R
B WEEREREEM -

Eternal Beauty Holdings Limited Annual Report 2025/26

Climate Change
TR

Given the nature of the Group’s
business, climate change has been
assessed as a non-material issue
in relation to the Group’s direct
operations.

ERAKEXBIEE - RIREERA
SEEREETRAERFEER

8 o

The Group currently does not apply
a carbon price in decision-making.
RARERA - REBRRKBIZHR
WERKAREELSZEEREK

The Group currently does not factor
climate-related considerations into
remuneration policy. We will explore
the feasibility of incorporating
these considerations into our
remuneration policy in future.

N [H B B30 A R (R AR B 2= A A
FMB Rz ZE2 o AEEBRARRIR
@%%%E%MAE%M&%Zﬂﬁ

The Group currently does not
apply industry-based metrics in
disclosure. We will keep assessing
the necessity of industry-based
metrics application for future
reporting periods.

ANEEE R RED W ERBITRE
1o REE B HR AR RIS
BHRATEREZHBEN



ENVIRONMENTAL, SOCIAL AND GOVERNANCE REPORT
RE - HERERRE

Reference Paragraph

B%

Description
t A8

Reference and remarks

EHEEE

37 IFRS S2 para.

37 RIXIERA B 12

33

An issuer shall disclose (a) the qualitative and
quantitative climate-related targets the issuer
has set to monitor progress towards achieving its
strategic goals; and (b) any targets the issuer is
required to meet by law or regulation, including any
greenhouse gas emissions targets. For each target,
the issuer shall d|sclose

BT ANERE () ERERERHRR B EMNERME
mﬁﬁﬁiﬁﬂ%?ﬁﬁﬁﬁﬁ‘]ml&&gftﬁﬁ P R (b)ERBOER
EK%TT/\L FWER BT - BEERDAEREBHIKE
1o BITAERBEEZEER —RE :

a) the metric used to set the target;

a) FAVARRTE B ZH94E1E

b) the objective of the target (for example,
mitigation, adaptation or conformance with
science-based initiatives);

(b) E;%E’JE B (BIAnR A% - B S AR 2 A 2
&)

—~ o~
=

(c) the part of the issuer to which the target applies
(for example, whether the target applies to the
issuer in its entirety or only a part of the issuer,
such as a specific business unit or geographic
region);

(c) BEEREA %’é (fI40 B 22 B AN T ARER

;%55% TEb (MEEARE AR E R

) the period over which the target applies;

) BRREER A

the base period from which progress is
measured;

) BEEEELEDRRE

—~ o~
® O O
~

(¢

(

(f) milestones or interim targets (if any);

() PEERMBZFSHEERE (0E)

(g) if the target is quantitative, whether the target
is an absolute target or an intensity target; and

(@ WEELER HBRHARERRERE X

(h) how the latest international agreement on

climate change, including jurisdictional

commitments that arise from that agreement,

has informed the target.

E—%ﬁ':u la“1tl|?¥’r£z’m§(a%é%’rﬁ%%?iﬁ’] ADEA
) IR BT ARTE B AR

=
3

Climate Change
RixEE

Climate Change
TIREE

Climate Change
FIREE

Climate Change
RIREL
Climate Change
SRR

Cllmeite Change
RixEE

Climate Change
TIREE

Climate Change
FIREE
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Reference Paragraph

B%

Description
A

Reference and remarks
EHBEETE

38 IFRS S2 para.

38 mIRIARA B 17

39 IFRS S2 para.

39 RUXIAR B 1R

40 IFRS S2 para.

40 RIRIERA B 12

34

35

36

An issuer shall disclose information about its

approach to setting and reviewing each target,

and how it monitors progress against each target,

including:

%ﬁAﬁﬁ%E RERBEZESEBROTE  AREN
MEFERER B

(a) whether the target and the methodology for
setting the target has been validated by a third
party;

(a) BEEASRREBENSELTLESFRE

—

—
[SHRCH

the issuer’s processes for reviewing the target;
BITABRZBENER

the metrics used to monitor progress towards
reachlng the target; and

c) AMREEFERERNESR &

any revisions to the target and an explanation

for those revisions.
FEFT B EMARRERA

o
o

—
o

—
o

An issuer shall disclose information about its
performance against each climate-related target
and an analysis of trends or changes in the issuer’s
performance.
%ﬁAE&ﬁﬁ@iﬁﬁ@ﬁﬁﬁﬁmi&mﬁﬁuﬁ
BT ANERNBE R DT -

For each greenhouse gas emissions target disclosed
in accordance with paragraphs 37 to 39, an issuer
shall disclose:

MIREI7EIRBENET —TRERBHMEE
TTAEREE

(a) which greenhouse gases are covered by the target;
(a EfT/@%@BM/miﬁ

(b) whether Scope 1, Scope 2 or Scope 3
greenhouse gas emissions are covered by the
target;

m)@hmm@¥@l1 WE2NHEIREREH
i)

Eternal Beauty Holdings Limited Annual Report 2025/26

Climate Change
TIRE

The Group currently does not
validate the target and the
methodology for setting the target
by a third party. We will evaluate the
feasibility of third-party validation
on targets and methodologies for
future reporting periods.
AEEBRYEREBRNIZAR
ZIEMBSRE=TRE - AEEH
AR ARBEREREAE R LA
EMBIAB=TREZFATIE -

Climate Change
RIREE
Climate Change
SIRE(L

No major revisions have been made
to climate-related targets during
the reporting period.
MAREEA - AEE W EBEAR
{RAERE 2 BIRER EAE TR -

Climate Change
RIRE(

Climate Change
RIREE

Climate Change
RixEE
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Reference Paragraph
BR%

Description

Bk

Reference and remarks
EHEEE

41 |IFRS S2 para. 23, 37
41 BITRERRITRER
B A It

(c)

whether the target is a gross greenhouse gas
emissions target or a net greenhouse gas
emissions target. If the issuer discloses a net
greenhouse gas emissions target, the issuer
is also required to separately disclose its
associated gross greenhouse gas emissions
target;

LA ERAEREBHNES B RESREREBEMN
FHEER RAREREHFFEAE  BITAR
SIMRERRRRERBHRESEE

whether the target was derived using a sectoral
decarbonisation approach; and

BRREERMITENBIESHN &

the issuer’s planned use of carbon credits to
offset greenhouse gas emissions to achieve
any net greenhouse gas emissions target. In
explaining its planned use of carbon credits, the
issuer shall disclose:

AT NFTEIE ARG AR E RSB A TR A
MEEREBHMFEBE - BRERREMN
&) - BT AARKREE

(i) the extent to which, and how, achieving any
net greenhouse gas emissions target relies
on the use of carbon credits;

() fFEEAMERABREMEEREBHENFE
BiEmEE R

(ii) which third-party scheme(s) will verify or
certify the carbon cred\its; B
(ii) FZAKAS AL s = T S5 B kR E

(i) the type of carbon credit, including whether
the underlying offset will be nature-
based or based on technological carbon
removals, and whether the underlying offset
is achieved through carbon reduction or
removal; and

(i) BAEAHEE - AEABEEEEESERNEA
ERENBHROBOER - LRABBEEER AR
B ETOBMREBIR ¢ &

(iv) any other factors necessary to enable an
understanding of the credibility and integrity
of the carbon credits the issuer plans to use
(for example, assumptions regarding the
permanence of the carbon offset).

(iv) REANTRETAEEANRERNTEE
MTBUERMBRNEMEMEZRER (FI -
HHE R A RER

In preparing disclosures to meet the requirements
in paragraphs 21 to 26 and 37 to 38, an issuer shall
refer to and consider the applicability of cross-
industry metrics (see paragraphs 28 to 35) and (ii)
industry-based metrics (see paragraph 36).

EREBBADUFEE21 226 k37EISEMATE

S,

BT NASE()BITEER (RE28E368) i)

1T#1ER (RE36R) UERELBEMA

Climate Change
RIRL

Our targets are not derived using a
sectoral decarbonization approach.
A B R IR AT E B AR
Bt -

The Group does not currently use
carbon credits to offset greenhouse
gas emissions. We are committed
to optimizing energy efficiency and
climate resilience in our business
operation and will keep assessing
the necessity of purchasing carbon
credits in the future.

REE B MY EERARERRERE
REBBER - RPIEEBIFEELLE
B BEIR W e B R AR L - 30 AT AR AR 2R

=
38
%

The Group currently does not
apply cross-industry metrics
and industry-based metrics in
disclosure. We will keep assessing
the necessity of cross-industry
metrics and industry-based metrics
application for future reporting
years.

AEE B AT AW WER A BT
EEBRITEEERR - KAEE K
BRI R R R BRI R B8 17 %4
BRITEEERE Z MBI
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